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Orange Honors Memorial Day

Tech, Curriculum, Safety:
Milford Teachers Mull Modern Classroom

By Lukman Seyal

Recent  changes in  technology,
curriculum, accessibility and school safety
have affected the way students learn — and
the way teachers work.

Inside Joseph A Foran High School in
Milford, teachers say that they’re seeing
many of those trends firsthand.

World language teacher Wendy Valleau
said that the single biggest change she has
witnessed in the 16 years she has been
teaching has been the rise of cell phone
distraction use among students.

“I would say the use of cell phones is
probably top of the list,” she said. “It’s a
huge change in terms of how the students

are engaged, how they respond, their
attention spans. Their literacy has gone
down the tubes.”

Valleau explained that students today
often struggle to focus on reading and
written instructions because of students
being more accustomed to fast-paced
digital content. She said students have
trouble comprehending written English,
making it even more difficult to teach a
language that students don’t know.

“The  deterioration of  students’
engagement, attention span and literacy

Continued on page 18

Orange UNH Campus To
Become Special Ed School

Rain dampened some of Orange’s planned Memorial Day festivities on May 24, but speeches and
ceremonies to honor the holiday continued indoors at High Plains Community Center, including with a visit
from Gov. Ned Lamont. Photo by Lexi Crocco.

Milford Aldermen Approve
$278 Million Budget

By Lukman Seyal

The Milford Board of Alderman ap-
proved a $278 million spending package
for the 2026-2027 fiscal year on May 7,
despite frustrations over “playing politics.”

The accepted budget has a $14 million
increase compared to last year’s and de-
creases Milford’s mill rate for the first time
since 2022, down to 28.67 from 29.55.

Although the mill rate decreased by 2.98
percent, members of the board argued that
residents would pay more due to residential
property values substantially increasing
during the recently-completed revaluation.

The budget approved by the Board of Al-

derman remained largely unchanged from
what was originally proposed by Mayor
Rich Smith, later approved by the Board
of Finance. One of the largest accepted in-
creases in the budget came from the Board
of Education, which requested a 4.3 per-
cent increase to address rising operational
costs, employee salaries and special edu-
cation costs.

The meeting opened with Chair Philip
J. Vetro pleading that both parties “tran-
scend political concerns” and focus on

Continued on page 17

By Brandon T. Bisceglia

A special education facility plans to buy
the University of New Haven business
school property at 584 Derby-Milford
Rd. in Orange and convert it into a K-12
school, adult administrative office and an
ancillary day care facility.

Private  nonprofit Aspire Living
& Learning provides treatment and
support for people with intellectual and
developmental disabilities, “allowing them
to live more fully and more independently
in their communities,” according to their
website.

The organization’s headquarters are
located in Vermont, with locations in
several New England states and Maryland.
It has five facilities in Connecticut.

Aspire Director of Facilities John
Sullivan said that the Orange facility

would maintain business hours of 7 a.m. to
4 p.m. and begin with about 90 supported
individuals and 100 staff. Students would
be transported to and from the campus via
minivans in the morning and afternoon.

Aspire plans to renovate the interior of
the existing facility, but not to construct
new buildings on the site.

UNH was granted a special permit to
locate its business school on the site by the
Orange Town Plan & Zoning Commission
in 2013, but has since decided to move the
school back to its main campus in West
Haven.

But it was unclear at the May 19 TPZC
meeting whether the educational permit
granted to UNH would apply to Aspire.

Continued on page 17

Hopkins Endorsed By GOP For 114th
District

Hopkins

Brooke Hopkins was unanimously
endorsed on May 21 as the Republican
candidate for state representative in the
114th House District, which includes parts
of Orange, Woodbridge, Derby and Hamden.

Hopkins accepted the nomination with a
message that the communities of the 114th
District need a stronger voice in Hartford to
stand up against mass housing mandates.

“Woodbridge, Orange, Derby and Ham-
den should not have their future dictated by
one-size-fits-all mandates from Hartford,”
said Hopkins. “We all care about making
Connecticut more affordable, but affordabil-
ity cannot come by stripping local commu-

Armstrong Running For 119th
District

Continued on page 2 pcirong

Milford resident Alex Armstrong
unanimously  won the Democratic
nomination for state representative in the
119th District, which includes Milford’s
Gulf Pond neighborhoods, north Milford,
and western Orange, on May 19.

“Connecticut  families need new
leadership and new solutions,” Armstrong
said as he spoke before supporters, friends
and family. “Prices are rising — the average
monthly electric bill is expected to hit
$300 this summer. And that’s while food,
health care, housing and child care keep
getting more expensive, too. It’s time to try
something new.”

Continued on page 3

Milford Performance Center & Orange Rotary

Presents SUMMERFEST 2026
LOBSTER ROLLS, CHEESESTEAKS

with 3 Live Bands and a DJ

Tickets & Info:
MilfordPerformanceCenter.org
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Hopkins
(Continued From 1)

nities of their voice. Our towns know their
roads, schools, infrastructure, neighborhoods
and residents better than Hartford does. I am
running because our communities deserve
someone who will stand up for local control
and fight back when state policy ignores the
people who actually live here.”

Hopkins also pointed to Connecticut’s
rising cost of living, especially utility rates,
as a major concern for families, seniors and
young people trying to remain in the state.

“People are being squeezed from every di-
rection,” Hopkins said. “Gas prices are rising,
utility bills are too high, groceries cost more
and families are being asked to absorb the im-
pact of decisions they had no real say in. Con-
necticut needs to become a place where peo-
ple can afford to stay, not a place that keeps
pushing families and young people away.”

She will face incumbent Democrat Mary
Welander, who is in her third term, in the No-
vember election. The seat was held by Re-
publican Themis Klarides prior to 2021.

Hopkins has lived in Woodbridge for 19
years and has three children in the Amity
district schools. She is a social worker with
30 years of experience working in the mental
health field in both nonprofit and for-profit
organizations.

She founded the Kelly Ryan Foundation
in 2012, which raised more than $150,000
for families in need to assist in burying their
children. She later co-founded CT Youth Re-
sources, which works with at-risk youth and
families.

She also serves as an adjunct faculty ad-
visor, admissions coordinator and practicum
instructor to students at the University of
Connecticut School of Social Work.

Daniel Mowerman of Woodbridge placed
Hopkins’ name into nomination and focused
his remarks on the impact of Hartford’s hous-
ing mandates on local communities.

“Woodbridge, Orange and Derby are fac-
ing real pressure from Hartford’s affordable
housing mandates,” said Mowerman. “These
policies take power away from local residents
and local leaders, and they give too much
control to developers with too little regard for
the towns being affected. Brooke understands
that we can support affordability without giv-
ing up local control. As a younger resident, |
want our towns to remain places where peo-
ple my age want to move, build a life, raise a
family and stay. Brooke is the kind of leader
who will fight to keep our communities desir-
able, affordable and locally controlled.”

Judy Szewczyk of Derby seconded the
nomination, emphasizing the need for relief
from the growing cost of living in Connecti-
cut.

“Families in Derby, Woodbridge, Orange
and Hamden are tired of paying more and
more just to live in Connecticut,” said Szew-
czyk. “Utility bills, taxes, costs and everyday
expenses have become too much for too many
people. Brooke understands that affordability
is not a slogan. It is whether seniors can stay
in their homes, whether young families can
settle here and whether working people can
get ahead. She will bring a practical voice to
Hartford and put the needs of our communi-
ties first.”

Hopkins said her campaign will focus on
protecting local decision-making, opposing
harmful state housing mandates, lowering
the cost of living, and addressing utility costs
that continue to burden Connecticut resi-
dents.

“Government should be working for the
people, not against them. Our communities
have had negative experiences with their
state government recently, but I hope our
voters won’t judge a Brooke by her cover,”
Hopkins said. “I have spent my life working
with families, listening to people and solving
problems. I am ready to bring that same ap-
proach to Hartford and fight for Woodbridge,
Orange, Derby and Hamden.”

Weaver, Collins Get Republican
Endorsements

Collins

Weaver

Local Republicans in May unanimously
endorsed Owen Weaver as their candidate for
the 14th Senate District covering Milford and
Orange, as well as Ray Collins in the 117th
House District that includes parts of Milford
and Orange.

Both seats are currently held by Democrats.
State Sen. James Maroney is in his fourth
term; state Rep. MJ Shannon is in his first
term.

Weaver’s campaign focuses on affordability,
local control and “common-sense solutions
for families across Orange, Milford, West
Haven and Woodbridge,” according to his
campaign. Weaver lives in Orange and serves
as town counsel.

“For too long, Hartford has ignored the
voices of our towns and burdened our families
with rising costs and top-down regulations,”
Weaver said upon receiving the endorsement.
“m running to bring common-sense
representation back to the Capitol, fighting
for lower costs, safeguarding local control
and delivering real solutions that strengthen
our communities and our families.”

“Owen Weaver will bring experienced,
balanced, and effective leadership to
Hartford,” said state Rep. Kathy Kennedy,
who nominated Weaver and whose House
district overlaps with Senate District 14. “He
has real insight into the challenges facing

our towns and families and will be a strong
advocate for the 14th District.”

“Owen Weaver’s strong leadership as
the Orange town attorney and his extensive
volunteer work in our community make
him the ideal candidate. He understands our
towns and has consistently put service first,”
said Chad Lombardi, chairman of the Orange
Republican Town Committee.

Collins’ campaign says it will champion
“practical, common-sense solutions that
deliver real results: lowering property taxes,
easing the crushing energy costs driven by
Hartford’s failed policies, and restoring
affordability so working families, seniors and
young people can thrive.”

“I am truly grateful for the unanimous
backing from the Milford, Orange and West
Haven delegates. Their confidence means
everything as we carry that energy forward to
flip the 117th District,” Collins said.

Collins is the former chair of the West
Haven Police Commission, a past member of
the West Haven Board of Education and is a
youth sports coach.

Katie Martino, who nominated Collins, said,
“As a woman, I find it absolutely disgusting
that MJ Shannon couldn’t even answer the
simple question ‘What is a woman?’ when
asked on the House floor. He didn’t know —
or refused to say. This is the kind of out-of-
touch nonsense Connecticut families are tired
of. Ray represents real values and common
sense, unlike the failed liberal ideology that
can’t even define basic reality.”

West Haven Republican Town Committee
Chairman Jeff Christman, who seconded the
nomination, said, “Ray understands the real
needs of our communities because he lives
them every day. He knows what it’s like to
raise a family, the pressures of high taxes and
the daily challenges our residents face.”

WEST HAVEN 102 DAWSON AVE
ON DEPOSIT IN 6 DAYS!
SOLD FOR $675,000!!
REAL ESTATE IS BUSY! THINKING OF SELLING?
NOW IS THE PERFECT TIME TO SELL!
MELANIE GUNN ~ 203.216.1728

. COLDWELL BANKER | REALTY

W PROVEN RESULTS!

SERVING FAMILIES. CLOSING HOMES. BUILDING TRUST SINCE 1984!
WITH OVER 42 YEARS OF FULL-TIME REAL ESTATE EXPERTISE AND HUNDREDS OF HOMES SOLD,
IAM COMMITTED TO GUIDING YOU THROUGH EVERY STEP OF BUYING AND SELLING -

WITH PROFESSIONALISM, COMMUNICATION, AND YOUR BEST INTERESTS ALWAYS FIRST!

LEN NICOLETTI ~

203.640.7172

BURLINGTON RD, HARWINTON
OLD TOWNE PACKY! $100,000
Well-established package store located on a busy,
high-traffic route. 1000 sf space w/ clean, modern
layout, updtd flooring, lighting + updtd coolers.

SNEHAL DHARANI ~

203.676.1343

MILFORD 647 NEW HAVEN AVENUE
NEW LISTING! $629,900
Beautiful 4BR, 3.1BA, 2400sf Cape PLUS a part ._1-
finished LL w/ full bath, this home is designed for
comfortable living + effortless entertaining.

KAREN KLINE ~ 203.535.5706

..-q..!

MILFORD 47 ELGID DRIVE
NEW LISTING! $725,000

MILFORD 330 MERWIN AVENUE
NEW LISTING! $370,000

Ocean Crest complex in Woodmont! Well-
maintained 2BR, 2.1BA, 3-level Townhouse &
offers 1,428 sf PLUS an additl 360 sfin LL.

KAREN KLINE ~ 203.535.5706

Beautifully renovated 3BR, 2.5BA, 2030sf

coastal retreat moments from stunning-

beaches. Re-designed Kitchen + MORE!
AUDRA DIGELLO ~ 203.506.4778

HAMDEN 59 HAYWARD ROAD
NEW LISTING! $339,000
Charming 3BR, 1BA, 1495 sf home w/ up-
dated Kitchen w/quartz countertops.

Renovated bathrm. Part finished basement.
AUDRA DIGELLO ~ 203.506.4778

ORANGE 195 MARGARET LANE
ON DEPOSIT IN JUST 7 DAYS!
MULTIPLE OFFERS ~ LISTED FOR $750,000
REAL ESTATE IS BUSY! SELLERS WANTED!
THINKING OF MOVING? LET ME HELP!

THE MARKET IS HOT!!
UNDER CONTRACT!!
WOODBRIDGE 6 CORNFIELD LANE
IS YOURS NEXT? CALL ME FOR A FREE
MARKET ANALYSIS OF YOUR HOME!
TOM CAVALIERE ~ 203.907.7800

WEST HAVEN 186 JONES HILL RD
NEW LISTING! $375,000
This 1878 antique farmhouse in West Shore
ready for its next chapter. Set on a rare .84-acre
parcel-just moments from the shoreline!

BARBARA ZINK ~ 203.464.2598

SUSAN CASSIDY ~ 203.257.1675

BETHANY 89 WOODCUTTERS DR
NEW LISTING! $600,000

MILFORD 39 AUSTIN ROAD
NEW LISTING! $499,900

Beautifully maintained + updated 3BR (w/

addit ML room can be 4th), 2.5BA, 2042 sf |

Saltbox on 1.5 ac. Newly renovated Kitchen.
SHARON TUDINO ~ 203.257.9601

VICTORIA STILLINGS ~203.606.7339
Orange Office 236 Boston Post Road, Orange, CT 06477 203.795.6000
Woodbridge Office 270 Amity Road, Woodbridge, CT 06525 203.389.0015

Milford Office 171 Broad Street, Milford, CT 06460 203.878.7424 . Co LDw E LL BAN KE R REALTY

©2026 Coldwell Banker. All Rights Reserved. Coldwell Banker and the Coldwell Banker logos are trademarks of Coldwell Banker Real Estate LLC. The Coldwell Banker® System is comprised of company owned offices which are owned by a
subsidiary of ANYWHERE REAL ESTATE LLC and franchised offices which are independently owned and operated. The Coldwell Banker System fully supports the principles of the Fair Housing Act and the Equal Opportunity Act.

Inviting Cape w/ updated kitchen, dining nook, S/S appli- X
ances, remodeled bath, detached garage + covered patio &
for entertaining. Move right in + start making memories!
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Armstrong
(Continued From 1)

“I’'m running because I believe we can still
tackle the big problems. We can lower energy
costs, bring more tax dollars back to our com-
munities and improve our coastal resiliency.
But we need to work together. And we need
strong leadership with fresh ideas,” he said.

The 119th District seat is currently held by
Republican Kathy Kennedy, who is serving
her fourth term and is running for reelection
in November.

Armstrong grew up in Milford, where
he attended public schools — Orange Ave-
nue, Harborside and Foran — and where he
now lives with his wife, Julie, and their two
daughters. He graduated from Georgetown
University, where he studied government and

history, and has a master’s degree in Amer-
ican political science from Yale University.
He works as a vice president at global non-
profit organization Mighty Earth, combatting
commodity-driven deforestation in Latin
America, Africa and Southeast Asia.

Armstrong served for three years on the
Milford Sewer Commission, the final year
as vice chairman. He previously served a
term on the Milford Pension and Retirement
Board, which manages the city’s pension
fund. He is also a volunteer with the Friends
of the Milford Public Library and a member
of the Milford Irish Heritage Society.

Election Day is Nov. 3, with early voting
beginning Oct. 19 and no-fault absentee vot-
ing available beginning Oct. 2 as part of a
new law passed by Connecticut’s general as-
sembly in May.

Milford To Celebrate America 250

Milford will hold a trio of events on Sat-
urday, June 20 to mark the 250th anniversa-
ry of American independence.

The America 250 Grand Parade steps off
at 11:00 a.m. with marching bands, deco-
rated floats, community groups and tributes
honoring the nation’s history. The proces-
sion begins at Wasson Field, turns onto West
Main Street, travels down River Street and
continues along the Milford Green.

The city’s seventh annual Juneteenth cel-
ebration and cookout is then planned from
1 p.m. to 4 p.m. on the Green and at Mary
Taylor Memorial United Methodist Church.
Recognizing the significance of June 19,
1865, the event will honor freedom, culture,
resilience and unity through music, perfor-

mances, educational exhibits, food, local
vendors and family activities.

Finally, the city will host a “kickoff to
summer” at Lisman Landing Marina in
downtown starting at 5 p.m. The celebration
will include music featuring Sapphire and
the Rum Runners, as well as food trucks,
then culminate at 9:15 p.m. with a fireworks
display over the harbor.

A free shuttle service will run from 4 p.m.
to 11 p.m. from Harborside Middle School,
Wasson Field and the Milford Senior Cen-
ter. Parking will be prohibited behind the
library, near the harbor and at Lisman Land-
ing.

For more information, email Milford-
250parade@gmail.com.

Voting Open For ‘Best Of’ Milford

Voting has opened for the Milford Re-
gional Chamber of Commerce’s Best of
Milford and West Haven awards.

The annual awards honor local business-

es, organizations and people in the area. Fi-
nal voting closes on June 14.

For more information and to vote, go to
milfordct.com/best-of-milford.

Milford Pride To Host Event On Green

Milford Pride is set to host its third annual
Pride on the Green event on Saturday, June
27 from noon to 4 p.m. on the Milford Green.

The event is meant to recognize
LGBTQIA+ Pride Month in June.

The event will feature DJ Mixmaster
Cayes, live music with Carrie Ashton,
performances by Sapphire Bills, speakers,

local food trucks, dozens of local vendors,
LGBTQIA+ organizations and more. The
all-ages community event is free and open
to all.

More information on Milford Pride on the
Green can be found at milfordctpride.org
and through Milford Pride’s Facebook and
Instagram pages (@milfordctpride).

Griffin Health Nurse From Milford
Honored For Patient Care

FOR EXTRAOR
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Griffin Health Nurse Milly Delaney of Milford recently received the DAISY Award for Extraordinary Nurses.

Photo courtesy of Griffin Health.

Griffin Health in Derby recently honored
nurse Milly Delaney of Milford with the
DAISY Award for Extraordinary Nurses.

The award is part of the DAISY Founda-
tion’s mission to recognize the extraordinary,
compassionate care nurses provide patients
and families every day. Winners can be nom-
inated by patients, patients’ family or friends,
or fellow caregivers for their exemplary care.

Delaney, a nurse for Griffin Hospital’s in-
patient units, was nominated by a patient’s
caregiver for her compassion and dedication

to caring for her patients and their family.

“Milly immediately exhibited compassion
and empathy for our mom and cared for her
as if she were part of her family,” the nomi-
nation for Delaney said. “It is an honor and
privilege to have met Milly as a nurse and
person. She brought dignity, respect and care
to my mom. She brought us comfort, empa-
thy, and concern.”

The award recipients are chosen by a com-
mittee at Griffin and the award is presented
throughout the year.

ORANGE 424 RACEBROOK ROAD
SOLD TO MY BUYERS!

(-] COLDWELL BANKER | REALTY

MILFORD 136 HILLSIDE AVENUE
UNDER CONTRACT!

Thinking of Selling? There’s Never Been
a Better Time! Buyers are Waiting!
Contact me for a FREE market analysis!

WAYNE HUGENDUBEL ~ 203.605.2946 '

MILFORD 11 WATERBURY AVENUE

WATERVIEWS! $999,900
Coastal Milford home features 4BR, 2.5BA,
1800 sf just steps away from sandy
beaches. Renovated Kitchen + MORE!

DAWN SULLIVAN ~ 203.257.6289

MILFORD 30 DELLWOOD DRIVE
NEW LISTING! $459,000

A true diamond-in-the-rough in a sought-after location! £
Spacious floor plan with 3BRs, 1 & 2-half baths, hard- F
wood floors, a spacious family room, oversized 2-car

garage, and private backyard setting.
NICK MASTRANGELO ~ 203.641.2100
NICK MASTRANGELO JR ~ 203.800.6274

ANSONIA 24 WINESAP COURT
NEW LISTING! $269,000

Applewood condo in Hilltop area!
This bright 2BR, 1.5 bath townhouse offers updated
luxury vinyl plank floors, granite counters, stainless
steel appliances, & private patio space.

NICK MASTRANGELO JR ~ 203.800.6274

MILFORD 64 MILFORD CHASE
SOLD TO MY BUYERS!!
Local Expertise. Proven Results.
Personalized Service.

Let’s Talk Real Estate!
BARBARA LEHRER ~203.640.6407
ORANGE 360 TAULMAN RD
ON DEPOSIT WITH MY BUYERS!!
Market Knowledge. Strong Negotiation.
Outstanding Results. Let’s Turn Your
Real Estate Dreams into Reality!

$1,236,500
SELLERS WANTED! | HAVE BUYERS!
ALLEN GREALISH ~ 203.623.8484

SUMMER IS HERE!

Now is the perfect time to enhance your
home’s curb appeal, refresh outdoor
spaces, and increase its value. Whether
you’re ready to sell or simply planning
ahead, I’'m here to help!

NYDIA FELIX-PERCIVAL 718.791.8297

MILFORD 12 NOLAN TERRACE
| SOLD FOR $43,000 OVER ASKING PRICE!-
Completely Remodeled! Move-In Ready
YOURS COULD BE NEXT! LET’S CHAT!
WENDY BARRY ~ 203.913.2923

PROSPECT 26 SPRUCE DRIVE
SOLD TO MY BUYERS!

With my commitment to my clients’ goals,
we moved fast, acted strategically, and
achieved a successful outcome.
RABIA DEURA ~ 917.445.5707

WEST HAVEN 206 HIGHLAND AVE
SOLD TO MY BUYERS!
Ready to Find Your Dream Home?
| am here to guide you every step of the way,
providing expert advice + personalized service!

ROSEANN IUVONE ~ 203.710.3135

CURIOUS TO KNOW WHAT
YOUR HOME IS WORTH?
I CAN PROVIDE YOU WITH A
COMPLIMENTARY HOME EVALUATION!

‘ YOU MAY BE SURPRISED!

' BRIAN DAVIS ~ 203.997.7505

BARBARA LEHRER ~203.640.6407
Orange Office 236 Boston Post Road, Orange, CT 06477 203.795.6000
Woodbridge Office 270 Amity Road, Woodbridge, CT 06525 203.389.0015

Milford Office 171 Broad Street, Milford, CT 06460 203.878.7424 . COLDWE LL BAN KE R REALTY

©2026 Coldwell Banker. All Rights Reserved. Coldwell Banker and the Coldwell Banker logos are trademarks of Coldwell Banker Real Estate LLC. The Coldwell Banker® System is comprised of company owned offices which are owned by a
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Marine Exhibit Displayed In Milford
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The Milford Marine Institute and the Milford Preservation Trust hosted a marine biology, whaling and marine shipping exhibit at the Taylor Memorial Library in Milford from May 22-24. Photos by Lukman Seyal.

United Insurance Expands In Orange

After five decades in Orange, United Insurance Group held a ribbon-cutting ceremony with the Amity Chamber of Commerce on May 14 to open its new offices, which double the size of its former location and offer
expanded capabilities. The 3,400-square-foot office is located on the top floor of the Firelite Professional Building at 35 Old Tavern Rd. Suite 203. Founded in 1973 by the late Jerry Ucci, the agency has grown into a second-
generation, family-owned business serving clients throughout the Northeast and beyond. From left: Amity Chamber CEO Barry Lee Cohen, United Insurance employees Kimberly Aksu, Joann Murray, Dan Boemmels,
Christine Schardan, Valeria Castro, United COO Scott Gaudet, President Rachel Gaudet, Laurinda Crowley, Kathy Sabitsky, Maryann Long, Stacey Schutska and state Rep. Kathy Kennedy. Photo by Steve Cooper.

ORANGE
Since 1937

SERVING:
ORANGE, MILFORD, DERBY, WEST HAVEN & WOODBRIDGE

605A Orange Center Road, Orange, CT 06477
Phone: (203) 891-4752 * Fax: (203) 891-2169

AT Sangha Yoga and the Amae Collective celebrated the opening of its new and expanded location with a
ribbon-cutting ceremony followed by an open house celebration on May 19. Located at 44 River Street, 1A,
in Milford, the 4,000-square-foot yoga studio is nearly triple the size of its former locations, and includes a
wellness collective boutique of curated goods, handmade jewelry and healing experiences. Co-owners Amy
Rushow and Traci Weber, center right and left, were joined by Milford Mayor Rich Smith, Amity Chamber of
Commerce CEO Barry Lee Cohen, Milford Regional Chamber of Commerce Director Simon McDonald, Milford
i Sk . ” d N o Director of Economic and Community Development Robert Townes, state Rep. Kathy Kennedy, along with
e ui Hﬂg clients, friends and family. Photo by Robert Creigh.

* Physical, Occupational
and Speech Therapy

) ) ) * Garbage
« Medical Social Worker

. * Furniture
* Home Health Aides

« Wound Care Consultant

e Electronics
* Metal Waste

* Post Surgical » Appliances

Orthopedic Program

Demolitions

R KA —
5148 MEDICARE e
" RATED AGENCY

430.2443
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APPLY NOW FOR A

HOME

mn;hmp;
988
Wa'ra hars for you, .

- 988 mim -

bt all, chat 34,7 =

EQUITY
LOAN

Whether you are looking to remodel your home,
pay off a first mortgage, or consolidate debt, a
Home Equity Term Loan may be right for you!

6 50% 15-YEAR

TERM
* No closing costs

¢ Low fixed rate for the life of the loan
¢ Steady monthly payment

Member

FDIC

Equal
Housing
Lender

1MB

THE MILFORD BANK

@ 1MDB

CALL OR EMAIL US TODAY!

203-783-5700 - MILFORDBANK.MORTGAGEWEBCENTER.COM

*Annual Percentage Rate (APR) of 6.50% is fixed for a 15-year
term. 1-4 family owner occupied property only and non-
purchase 1st on 2nd lien position. Property cannot be in trust,
been listed for sale during the prior year, or intended to be sold
in 1 year. Sample payment for a $20,000 loan (15-year term)

is 180 equal payments of $174.23. Maximum Loan-to-Value of
80%. Property insurance required. Flood insurance may also be
required. Rate as of May 1st, 2026 and is subject to change or
withdrawal at any time.
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Orange Youth Serwces recently installed S|gns for the national Suicide and Crisis Lifeline in several
locations around town. Photo courtesy of the Orange Youth Services.

Orange Youth Services and the Orange
Prevention team recently installed three
“988 There Is Hope” signs in town. Two are
located at High Plains Community Center,
and one is at the Wepawaug Conservation
Area.

The signs are meant to provide support,
encouragement and mental health resources
to individuals who may be experiencing
mental health challenges.

The signs prominently display the 988
Suicide and Crisis Lifeline, the national
prevention hotline. The hotline was created
to provide immediate support for suicidal
thoughts or crisis situations; mental health
challenges; substance use concerns;

emotional support for anyone in distress; and
support for friends or family worried about
someone.

People can call or text 988 any time

to connect with trained counselors
confidentially and free of charge.
By placing these signs in outdoor

community spaces, organizers said they hope
to remind residents that help is available and
that no one has to struggle alone.

“We want every person who visits these
areas to know there is hope and there are
people who care,” Orange Youth Services
and Prevention said in a release. “A simple
message at the right moment can make a
meaningful difference.”

Orange Raffling Treats During Dog
Licens_ing Month

Orange will raffle off a basket of treats and toys to one of the dog owners who obtain licenses in town this
June. Photo courtesy of the Orange town clerk.

June is the renewal month for dog licenses
for all dogs six months and older in Orange,
and the town is automatically entering all
those who obtain a dog license into a raffle to
win a basket of dog treats and toys.

The raffle drawing will take place on
Monday, July 1. In celebration of the 250th
anniversary of US independence, there
are treats and trinkets for dog owners also
included in the basket.

One of the three ways to obtain a license
is to visit the town clerk’s office at Town
Hall Monday through Friday from 8:30
a.m. to 4:30 p.m. If you are unable to stop
by in person, you can visit the town website

at orange-ct.gov for instructions on how to
renew a dog license electronically or by mail.

The costs to obtain a dog license are $8 for
spayed females or neutered males, and $19
for unspayed/unneutered dogs.

An  up-to-date  rabies  vaccination
certificate and a neutering/spaying certificate
are required to renew or obtain a new dog
license. According to state law, it is the
responsibility of the dog owner to obtain a
license in June each year. After June 30, there
is a state mandated $1 per month penalty for
unlicensed dogs.

For questions, call the town clerk’s office
at 203-891-4030.
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Send us your letters to the editor with no more
than 350 words to editor@theorangetimes.
com. Include your name and full address;
only your name and town will be published.
Letters may be edited for space and clarity.

Left in the Dark by Zoning
Officer Departure

To the Editor:

I am writing to express concern about the
recent departure of our town’s zoning officer
and the lack of communication surrounding
unresolved zoning cases left behind.

Residents who took the time to file com-
plaints or requests through the zoning office
deserve transparency and follow-through.
Instead, people with open cases were nev-
er notified, myself included, that the zoning
officer had left his position. Calls go unan-
swered, calls to the departed zoning officer’s
phone line still have his voice and his mailbox
works, emails receive no response, and there
appears to be no automatic forwarding system
directing residents to another staff member or
department for assistance.

This is not simply an inconvenience. Zoning
issues often involve property disputes, safety
concerns, permit questions and enforcement
matters that directly affect neighborhoods and
homeowners. Leaving cases unresolved with-
out notifying the individuals involved creates
confusion, delays and a loss of confidence in
local government operations.

At a minimum, the town should have imple-
mented a formal notification process for any-
one with an active case; an automatic email
reply identifying the interim contact person;
phone forwarding or a recorded message di-
recting callers appropriately; and a public up-
date explaining how pending zoning matters
will be handled moving forward.

Municipal government should continue
functioning smoothly regardless of personnel
changes. Residents should not be left wonder-
ing whether their cases have been abandoned
or who is now responsible for handling them.

I hope town officials, be it the first select-
man or the zoning board, address this situation
quickly and improve communication proce-
dures so residents are treated with the profes-
sionalism and accountability they deserve.

Stacy Deurquiza
Orange

Post the Packet
To the Editor:

I want to thank the Orange Board of Select-
men for recently forming a Communications
Ad Hoc Committee to improve how residents
share their questions, ideas and concerns with
our eclected representatives. The committee
met twice already and had good conversations
about how to handle constituent emails and
whether members of the Board of Selectmen
should use official town email addresses.

If you care about how your town govern-
ment engages with you, these meetings are
worth attending. Their next meetings are June
29, July 27 and Aug. 24 at 6:30 p.m. Check the
exact location when they post their next agen-
das at Orange-CT.gov/AgendaCenter.

While this committee might take some time,
other solutions don’t require months of discus-
sion to implement.

In March, I wrote to the Board of Selectmen
asking that they post their full meeting packet
online every month. Currently, residents can
access the agenda and minutes online, but
only the selectmen have easy access to the
supporting documents that give those agenda
items their meaning. Without the full packet,

it’s hard for residents to follow what’s actually
being discussed and decided.

We don’t have to look far to find exam-
ples. Both Orange and Amity public schools
publish their full meeting packets online. Our
neighboring towns of Trumbull, Milford and
West Haven do, too. Of course, they remove
any confidential information that can’t be
shared publicly. I've compiled examples of
their meeting packets so you can see for your-
self at bit.ly/meetingpackets.

This is simply what neighbors should expect
from a town that belongs to all of us. I hope
you’ll join me in asking for this simple act of
transparency. Contact members of the Board
of Selectmen, or members of other boards and
commissions, and ask them to post their full
meeting packet online.

Dan Fitzmaurice
Orange

Not the “Reasonable First
Step” Families Deserve

To the Editor:

State Rep. Mary Welander (D-114), after a
heartbreaking year marked by highly publi-
cized cases of children known to the Depart-
ment of Children and Families being abused,
neglected and tragically killed, Connecticut
families expected real accountability and se-
rious reform.

Instead, the Children’s Committee, with her
leadership advanced HB 5004, a bill heavy on
spending and bureaucracy, but light on funda-
mental changes needed to protect vulnerable
children.

Her recent column portrays this legislation
as a thoughtful response. In reality, it rep-
resents more of the same: expanding govern-
ment programs and oversight structures while
Connecticut taxpayers foot the bill.

Cost to Taxpayers

According to the Office of Fiscal Analysis,
HB 5004 carries a minimum state cost of $1.29
million in fiscal year 2027, with substantially
higher ongoing costs. This includes foster care
rate increases, caregiver grants, mentoring sti-
pends, child care and enrichment programs,
postsecondary support, and funding for a new
28-member oversight committee all on top of
DCF’s already enormous budget.

Why This Bill Falls Short

1. More Bureaucracy Instead of Real Ac-
countability

Creating another oversight committee does
little to address the core failures: missed home
visits, inadequate supervision of inexperi-
enced case workers, and poor decision-making
in high-risk cases

2. Spending More without Demanding
Results

Increasing support for foster families is un-
derstandable, but pouring more money into a
system with repeated documented safety fail-
ures does not guarantee better outcomes for
children.

3. Avoiding the Hard Reforms

The bill fails to meaningfully tackle issues
like excessive telework, poor frontline su-
pervision, or real consequences when critical
safety policies are ignored.

Even more concerning, this bill does not
stand alone. While HB 5004 focuses on DCF
operations, the same legislative majority has
simultaneously pushed HB 5468, a separate
bill that restricts parental freedoms by impos-
ing new regulations on homeschooling fami-
lies. This includes mandatory DCF registry
checks, restrictions on who may homeschool
and greater government oversight of education
choices.

Together, these efforts reflect a troubling
pattern: expanding state involvement in fam-

Continued on page 7

A Chance To Help
Families Missed

st
StaTE REP. (R-119)
KATHY KENNEDY

For months now, folks across Connecticut
have been hearing the same thing: help is on
the way. People were told — pretty plainly
— that tax relief was coming, maybe even
in the form of rebate checks showing up in
their mailbox. That sounded like real, tangi-
ble help at a time when families are feeling
squeezed from every direction.

Well, that didn’t happen.

The final budget deal between the gover-
nor and legislative leaders dropped that idea
altogether. Instead of putting money directly
back into people’s pockets, the plan sends
hundreds of millions of dollars to munic-
ipalities and hopes local officials can keep
property taxes from going up.

Maybe they will — but there’s no guaran-
tee. And “maybe” isn’t much comfort when
your bills are already piling up.

Let’s call it what it is: there’s no broad-
based tax relief in this budget.

Families are still dealing with higher gro-
cery bills, rising energy costs and property
taxes that never seem to go down. What they
needed was something direct and depend-
able — real relief they could count on. Not
a promise that things might not get worse.

And here’s another issue that doesn’t sit
right. A big chunk of the new funding is
headed to the state’s largest cities — Hart-
ford, New Haven and Bridgeport. Those cit-
ies absolutely have challenges, no question
about it. But towns like Milford and Orange
are feeling the strain too. Costs are going up
everywhere, not just in big cities. Our resi-
dents pay their fair share, and they deserve
to see that reflected in how state dollars are
handed out.

There are also hundreds of millions being
set aside for a child care endowment fund.
Investing in childcare is a good thing — we
all know families need support there. But
it’s hard to square that with all the talk we
heard not long ago about budget shortfalls.
And it’s even harder when taxpayers were
told relief was right around the corner.

Connecticut had a real opportunity this
year. Revenues came in stronger than ex-
pected. That could have been the moment
to make lasting changes: cut income taxes,
ease the burden on property taxes and give
working families some breathing room.

Instead, we got a plan that feels like a
patch, not a fix. I did ultimately support the
budget proposal due to the new additional
money given to both Milford and Orange;
we need every dollar they can send us.

I’'m going to keep pushing for policies
that actually help people — not just sound
good on paper. Families in Milford, Orange
and across Connecticut aren’t asking for
miracles. They’re asking for a little fairness
and some real relief they can see and feel.

Affordability isn’t just a talking point —
it’s a daily reality. And right now, too many
people are still waiting for that relief to show

up.
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Protecting Our
Kids Online

StaTE REP. (D-114)
MARY WELANDER

I was thrilled in 2023 when my bill, “An
Act Establishing the Crime of Harmful
Communication with a Minor,” passed both
chambers and was signed by Gov. Ned Lam-
ont into law, ultimately becoming Public Act
23-123. The bill established parameters that
would finally allow for predatory adults who
purposefully mislead, coerce or have inap-
propriate communications with a child on-
line to be prosecuted criminally.

I worked on that bill for years with my col-
league from New Fairfield, Rep. Pat Callah-
an; we still reach out to each other whenever
we see a report of someone charged with the
crime our bill addresses.

Unfortunately, the law is often lagging
behind what is actually happening on most
sites. We continue to see individuals pur-
posefully using gaps in our legal system to
exploit and harm children online.

While Sen. James Maroney has been lead-
ing the legislative fight to create more ac-
countability, regulation and ultimately safer
spaces online here in Connecticut, there con-
tinue to be companies and platforms where
this dangerous and destructive behavior still
occurs.

That’s why [ am incredibly grateful
that Attorney General William Tong has
launched an in-depth investigation into child
exploitation concerns on the platform Rob-
lox to ensure that these companies are held
accountable to the promises and expecta-
tions that are advertised to families.

Whenever there is an opportunity to have
direct communication with a minor, preda-
tory adults will show up. This happens on
social media platforms, streaming platforms,
community sites, even platforms that are
coloring books marketed to very young chil-
dren.

While we continue to address this kind
of heinous behavior through law, there are
some important things that we as parents and
trusted adults can do to help protect our kids.

Be as aware as possible of what your
child is doing online, and dangerous online
trends (such as “764 network™), and any
current tricks that are marketed to kids (like
apps they can download to hide chat-based
platforms so it looks like a calculator or an-
other innocuous phone function). Then it
is important to talk to your kids and make
sure they understand what appropriate on-
line communication is and establish rules
for your household (such as only messaging
people you know “in real life”).

Sometimes these conversations can be a
little uncomfortable, but necessary to make
sure that your kids are safe, and most im-
portantly, ensuring they know that they can
come to you if something happens to them.
Kids are being targeted online, and they
won’t be able to recognize some of the warn-
ing signs if we don’t talk to them about it.

Resources that can help can be found by
going to the American Academy of Pedi-
atrics Online Health and Safety Resources
page. Locally, SOSA has tips on their FAQ
page on how to have these conversations and
what to do if this has happened to your child.

If I can ever be of any help, please reach
out.
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ily life while delivering limited accountability
for a child welfare system that has failed too
many children.

No single piece of legislation can fix every-
thing. But after this year’s tragedies, Connecti-
cut’s children and families deserve far more
than additional spending, another committee
and new restrictions on responsible parents.
They deserve a Department of Children and
Families that is truly accountable and effective
at keeping kids safe.

Brooke Hopkins
Republican Candidate for District 114

Kindness and Respect Are
Two-Way Streets

To the Editor:

Each local major party in Orange has the
opportunity to write a column in this paper ev-
ery issue. I have found reading Jude Toohey’s
column representing the Orange Republicans
interesting, if not always factual.

She often tries to touch on the theme of
kindness and calls politics “polarizing.” Yet
she fails to get to the root of that issue. I can
only assume, since we don’t know how people
actually vote, that she has supported and voted
for the most polarizing “politician” the US has
ever seen. This “politician” calls people ugly,
piggy, nasty, dog and low 1Q.

Kumi Naidoo, Amnesty International Secre-
tary General, said, “As President of the United
States, Trump has demonized minority groups,
whipped up hatred, fear and sowed division.”
Yet Toohey insinuates it is others who are po-
larizing.

I would recommend Toohey and the Orange
Republicans look at their history and their cur-
rent actions. Actions speak louder than words.
Their attacks of people they don’t like have
shown that their support of this administration
is cemented in the rhetoric they engage in.

Let’s not only “treat people with kindness
and respect” but offer those going through dif-
ficult times the same privacy as has been af-
forded others, including elected officials. When
we start treating everyone equally, the respect
and kindness will follow.

Jody Dietch
Orange

Focused on Affordability?
To the Editor:

State Sen. James Maroney claims in his re-
cent mailer to be laser-focused on affordabil-
ity for constituents in Milford, Orange, West
Haven and Woodbridge. His voting record re-
veals a different reality that burdens working
families.

Maroney supported the $55.8 billion two-
year state budget in 2025, which included
new business tax increases exceeding $357
million. To enable $2.6 billion in extra spend-
ing, the Democratic majority used multiple
guardrail workarounds: diverting approxi-
mately $300 million earmarked for pension
debt repayment, shifting costs into off-bud-
get accounts and under-funding retiree health
benefits by nearly $230 million. This equates
to roughly $900 per family annually across
Connecticut’s 1.43 million households.

Connecticut families already endure the na-
tion’s third-highest property tax burden, with
median payments often exceeding $6,000 an-
nually. Electricity rates are among the high-
est in the US, with monthly bills frequently
$200-$330, inflated by the public benefits
charge and renewable energy mandates that
Maroney has supported. These add hundreds
of dollars yearly to household costs.

Critically, he opposed Republican-backed
proposals for broader tax relief, including
larger income tax cuts, property tax reforms
to ease unfunded mandates on towns and
rollbacks of hidden energy charges. These
blocked measures could have saved families
hundreds to thousands annually.

Throughout his tenure as deputy majority
leader, Maroney has worked in close concert
with Democratic Party leadership, rarely if
ever voting independently. His near-perfect
party-line record has enabled the Democrat-
ic supermajority in Hartford to pursue un-
checked spending and mandates that drive up
costs for everyone.

While some targeted credits passed, the
overall approach of high spending and resis-
tance to structural reforms keeps Connecti-
cut’s cost of living among the highest nation-
ally. Families need over $126,000 yearly for
basics. The supermajority’s grip has failed to
deliver real relief — it is time for change.

State Reps. Mary Welander (D-114) and
MJ Shannon (D-117) generally voted in con-
cert with Maroney and the Democratic ma-
jority on these key budget and affordability
measures.
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Residents deserve genuine affordability,
not rhetoric. Voters should review the full re-
cord ahead of elections.

Craig Stahl
Orange

Personal Choice Comes with
Responsibility

To the Editor:

I am writing in response to Craig Stahl’s
letter “State Vaccine Bill Shreds Freedoms.”
He claims that “families who refuse recom-
mended vaccinations risk higher premiums,
increased deductibles, denied coverage for
related services or other financial penalties
through their insurance — effectively punish-
ing personal choice with higher out-of-pocket
costs.”

My question is: why shouldn’t people who
refuse vaccinations pay more?

Personal choice is great, but you should
also be held accountable for your personal
choices. Smoking is personal choice. Smok-
ers pay more in insurance because they are
taking medical risks that could result in ad-
ditional medical costs for the individual and

Opinion & Editorial

the company. It would be unfair to increase
everyone’s premiums because individuals de-
cided to take a personal medical risk. The one
responsible for making that choice should be
the one to bear the additional cost of that risk.

The same holds true for vaccinations. Vac-
cines are safe and effective. Simply believing
that they are not safe and effective does not
make it so. The vast majority of evidence
bears this out despite what the current ad-
ministration would have you believe. When
someone refuses a vaccination, they should
be the one to bear the additional cost of cov-
ering the risk of infection in the way a smok-
er, through their own “personal choice,” must
bear the cost of the additional risks that smok-
ing poses. Refusing a vaccination is really no
different.

It seems as if Stahl wants people to be able
to make risky decisions, in the name of per-
sonal choice, while also believing that those
same people should not be held accountable
for that choice. He wants others to bear the
cost of his personal decisions. Those who opt
out of safe and effective vaccinations should
be the ones to bear the cost of the additional
risk of that decision.

Michael Antonetti
Orange

Thank You To Cyndi Consoli

The Milford-Orange Times appreciates the
tireless work of our retiring arts columnist and
wishes her the best in her future endeavors.
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Orange Democratic Town Committee

What’s Up With The Orange Dems?

The end of the school year is always such
a busy time. I’'m certainly feeling it now as
we head into the home stretch filled with
concerts, celebrations, graduations and all
the memorable moments that come with
June. I’'m also feeling all the emotions that
come with watching my youngest graduate
from elementary school and prepare to head
off to middle school next year. This season
is a reminder that growth and change often
happen all at once.

While June feels like a whirlwind, May
was also an especially busy month for mem-
bers of the Orange Democratic Town Com-
mittee. Many of our members were elected
as delegates to conventions where candi-
dates were endorsed for state, national and
local offices. Over the course of several
weeks, we attended the Connecticut Demo-
cratic State Convention, the convention for
the 3rd Congressional District, four conven-
tions to endorse state legislative candidates
and a convention to endorse a candidate for
probate judge.

State Sen. James Maroney and state Reps.
Mary Welander and MJ Shannon were en-
dorsed at our convention for state legisla-
tors. These lawmakers have played import-

ant roles in shaping and passing
legislation that positively impacts
Connecticut families.

Newcomer Alex Armstrong
was endorsed for state representa-
tive for the 119th House District.
Many residents in his district, my-
self included, will likely be see-
ing Armstrong at our doors in the
coming months as the campaign
season ramps up. Armstrong is fo-
cused on preparing our communi-
ties for the challenges of a chang-
ing climate, addressing the rising
cost-of-living crisis facing working families
and reforming Connecticut’s utilities to pro-
vide cleaner, more reliable and more afford-
able energy.

Ben Gettinger was once again endorsed
for probate judge for Milford and Orange.

I hope you will all join us for our annual
Candidates Picnic on Aug. 21 to meet them.

Rosa DeLauro received the party endorse-
ment for the 3 Congressional District. Our
incumbent lieutenant governor, attorney
general, comptroller, treasurer and secre-
tary of the state all received endorsements
as well. Ned Lamont received the endorse-

MELISSA
JOHNSTON
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ment for a third term as gover-
nor, while challenger Josh Elliott
earned enough delegate support
to qualify for the primary ballot
on Aug. 11.

Between now and the primary,
it is our responsibility as Demo-
crats to learn more about the can-
didates, their priorities and their
visions for the future. Primaries
are a healthy and important part
of the democratic process. They
allow more ideas to be heard and
debated. But at the end of the
day, we often share many of the same core
values. Once voters have made their voices
heard, we move forward together, focused
on ensuring those values are represented in
November.

In addition to participating in conventions,
we also welcomed two new members at our
May meeting. Although Mother Nature dis-
rupted our plans to march in the Memorial
Day Parade, it was still wonderful to see so
many familiar faces at the ceremony at High
Plains Community Center. We celebrated the
raising of the Pride flag in Orange in recogni-
tion of Pride Month in June, and we are look-

ing forward to participating in the upcoming
Milford Pride event. We are also very excit-
ed to sponsor upcoming events connected to
the America 250 celebration in Orange.

Our next meeting will be held on June 16
at 7 p.m. at HPCC, and we encourage any-
one curious about what we do to join us. We
also publish a comprehensive email newslet-
ter, Orange Happenings, which includes lo-
cal events, news, board meeting updates and
more. Anyone can sign up on our website at
OrangeCTDems.org.

As we move through this hectic but mean-
ingful time, I hope that once the flurry of
June settles, everyone is able to take time
this summer to relax, recharge and enjoy the
moments that matter most. Just as this sea-
son brings transitions in our families and our
community, it also reminds us of the impor-
tance of staying engaged in our democratic
process, showing up, staying informed and
participating in the decisions that shape our
shared future.

Melissa Johnston is the chair of the Orange
Democratic Town Committee.

Auditions will be open on June 8, 9 and
10 for the Milford Arts Council’s Eastbound
Theatre’s East/West PlayFest 2026, a festival
of short original plays. Auditions will take
place at the Margaret Egan Center, located
at 35 Matthews St. in Milford, beginning at
7 p.m. each night.

The festival of five original works co-
produced by the MAC’s Eastbound Theatre
in Milford and Westport Community Theatre

Auditions Open For MAC’s PlayFest

will be presented with two 4 p.m. matinee
performances on Saturday July 11 and
Sunday, July 12 at the Milford Historical
Society. They will be repeated the following
weekend with two evening shows at 7:30
p-m. on Friday, July 17 and Saturday, July
18 at Westport Community Theatre.

The short plays featured in this year’s
festival are “The Cardboard Prophets”
by Hannah Crothers of Saint John, New
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Brunswick-Canada, directed by Ann Baker
of Milford; “Spark of Life” by Ellen Abrams
of New York City, directed by Mark Ferguson
of Newtown; “Taken to School” by John
Busser of Avon, Ohio, directed by Elayne
Gordon of Norwalk; and “The Collegians”
by Tim Lehnert of Cranston, Rhode Island,
directed by Tom Rushen of Stratford. A fifth
play, directed by Erin Sullivan of Norwalk,
will be added and announced at a later date.

Actors will be reading from the scripts
which have male and female roles for
performers from their 20s through their 60s.
Resume and headshots are preferred but not
required.

For more information about the East/West
PlayFest 2026, contact the Milford Arts
Council/Eastbound Theatre at 203-878-
6647 or visit https://milfordarts.org/about-
eastbound-theatre/.
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Orange Republican Town Committee

Honoring The Fallen On Memorial Day

Over this Memorial Day weekend, our
community came together to plan a joyful
celebration in remembrance of our military
heroes. This year felt especially meaning-
ful as we draw closer to our nation’s 250th
birthday — a milestone that reminds us just
how far we’ve come and how deeply we are
blessed.

Though Mother Nature had other plans
and many events were canceled due to
weather, the spirit of the day could not be
washed away. While some festivities moved
indoors or were postponed, many of us still
gathered for the solemn military dedication
ceremony. Honoring those who served and
sacrificed doesn’t depend on sunshine — it
lives in our hearts, in our actions and in the
way we choose to show up for one another.
That is the true heart of Memorial Day.

As a proud daughter, wife, mother, cous-
in and family member of many veterans,

Time Management

this day holds profound personal
meaning for me. I carry their sto-
ries with deep gratitude and quiet
awe: their steady strength, unwav-
ering sense of duty and heartfelt
love of country.

Their service taught me that
freedom isn’t free. It has been
courageously purchased, fierce-
ly protected and lovingly passed
down by generations of brave
Americans who answered the call
when it mattered most.

Memorial Day is not only about
remembering the fallen; it is about honoring
their legacy by living with greater purpose.
It is about teaching our children what real
courage looks like. It is about standing con-
fidently in the values that make this nation
so worth defending: liberty, opportunity, re-
silience and the belief that every person de-

JUDE
TOOHEY

serves a chance to pursue happi-
ness. Even when storms arrive —
whether they come as rain clouds
or life’s heavier challenges — we
remember. We show up. We car-
ry forward.

As America prepares to cele-
brate 250 years since its found-
ing, Memorial Day feels espe-
cially full of hope and meaning.
We pause to thank the men and
women who gave everything so
we could enjoy backyard barbe-
cues, family laughter, neighbor-
hood gatherings and the simple, beautiful
freedom to build lives filled with love — com-
plete with wagging tails and furry compan-
ions who make our homes even warmer.

To every Gold Star family, every veteran
and every currently serving member of our
military: thank you. Your sacrifice is never

forgotten. It inspires us to be kinder, stron-
ger, more grateful and more united.

Even though some festivities were soft-
ened by rain, let us hold this day with full
hearts. Let us fly our flags a little higher,
speak with pride about the country our loved
ones defended and commit with confidence
and compassion to being worthy of their ex-
traordinary gift.

This Memorial Day, I am proud to stand
with my community, proud of my family’s
legacy of service, and deeply hopeful for the
bright next chapter of our American story.

To all who served: we remember you. We
honor you. We thank you, today and always,
because freedom is not free.

Jude Toohey is the vice chair of the Orange Re-
publican Town Committee.

How To Create Clear Priorities

Most people say they do not have enough
time. Time is rarely the core issue, though.
Everyone gets the same 24 hours. The real
challenge is deciding what truly matters
within those hours.

When priorities are unclear, everything
feels urgent. When priorities are clear, time
begins to work for you instead of against
you.

Here are five practical steps to create clear
priorities and take control of your decisions.

Step 1: Define What Matters Most

Clarity begins with values, not tasks. If
you do not know what matters most, you will
treat everything as equally important — and
that leads to becoming overwhelmed. Ask
yourself: What are the top three to five out-
comes that truly matter in my work and per-
sonal life right now? These should be results,
not activities. For example, “grow revenue
by 10 percent” or “improve my health,” not
“answer emails” or “go to the gym.”

When you define what matters most, you
create a filter. Every task, request or opportu-
nity can now be measured against those out-
comes. If it does not support them, it is not a
priority — it is a distraction.

Step 2: Decide, Do Not Default

Rotary Club of Orange

Many people do not conscious-
ly set priorities; they inherit them.
They respond to whoever shouts the
loudest, whichever email arrives
first or whatever feels urgent in the
moment. That is not prioritizing —
that is reacting.

Take control by making deliber-
ate decisions. At the start of each

phone is urgent. Strategic plan-
ning is important. Answering
routine emails is urgent. Build-
ing relationships or improving
systems is important.

Train yourself to protect time
for important work, even when
nothing is screaming for your
attention. That is where real

day (or better yet, the night before),
decide your top two to three priori-
ties. These are the tasks that, if com-
pleted, will move your most import-
ant outcomes forward. Everything
else is secondary.

This is where the shift happens. Instead
of asking, “What do I have time for?” ask,
“What deserves my time?” That subtle
change transforms your entire approach.

Step 3: Separate Urgent from Important

Urgency is loud. Importance is quiet. Ur-
gent tasks demand immediate attention, but
they are often tied to other people’s priori-
ties. Important tasks, on the other hand, are
the ones that create long-term value, but they
are easy to postpone.

To create clear priorities, you must learn
to distinguish between the two. A ringing
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progress happens.

Step 4: Eliminate or Delegate
the Non-Essential

Once your priorities are clear,
the next step is just as critical:
removing what does not belong. You cannot
do everything, and trying to do so guarantees
that your priorities will suffer.

Look at your task list and ask three ques-
tions:

- Does this directly support my top prior-
ities?

- Am [ the only person who can do this?

- What would happen if I did not do it at
all?

Ifthe answer is “no,” “no” and “not much,”
you have found something to eliminate or
delegate. Every “yes” you give to low-value
work is a “no” to what matters most.

99 ¢C

Step 5: Commit and Recommit Daily

Priorities are not set once. They are main-
tained. New demands, interruptions and op-
portunities will constantly try to shift your
focus. That is why clear priorities require
daily recommitment.

At the beginning of each day, revisit your
top priorities. Ask yourself: If I only accom-
plish three things today, what must they be?
Then structure your day around those deci-
sions.

At the end of the day, review your prog-
ress. Did your actions reflect your priorities,
or did you drift back into reacting? This
simple reflection strengthens your deci-
sion-making muscle over time.

You don’t need more time; you need bet-
ter decisions. When you decide what truly
matters, protect it and act on it consistently,
your priorities become clear. And when your
priorities are clear, productivity is no longer
about doing more; it is about doing what
matters most.

Don Wetmore is a certified business coach
and the author of “The Productivity Hand-
book” and “Organizing Your Life.” Contact
him at 203-394-8216 or ctsem@msn.com.

Commencement speakers at college cam-
puses have been having a tough time this
year, with those forecasting a rosy Al-pow-
ered future often receiving boos. I sympa-
thize with young adults given the gloomy
nature of much global news and their own
sense of diminished career or home owner-
ship prospects.

Some days I avoid doom scrolling and in-
stead call to mind advice provided by that
fictional Civil War heroine, Scarlett O’Ha-
ra. She possessed a valued trait called resil-
ience, and in the middle of the epic 1939 film
Gone with the Wind declares: “I can’t think
about that right now. If I do, I’'ll go crazy. I’ll
think about that tomorrow.”

Fostering resilience in children and young
adults — the process of building mental and
emotional strength as well as skills to adapt
to adversity and significant stress — is some-
thing parents, other adult family members,
teachers, coaches, etc., all try to promote
to varying degrees. It’s as challenging as
teaching reading, writing and arithmetic, but
there’s no SAT at the end to measure aptitude
to cope with life’s ups and downs.

Community organizations, like Rotary,
also try to develop resilience in middle and
high school students. For example, the Ro-
tary Club of Orange sponsors and moder-

Tomorrow Is Another Day

ates an after-school club at
St. Martin de Porres Acad-
emy in New Haven. That
tuition-free, private middle
school serves students from
the New Haven area who
live with a family below 200
percent of the federal pover-
ty line.

Rotary established a stu-
dent-led club there, formally
known as an Interact club,
that enhances school fea-
tures and the surrounding neighborhood, and
partners with local service groups. During
the winter holidays, the students also orga-
nized a major fundraiser to provide toys for
children’s units at Yale New Haven Hospi-
tal’s downtown campus. It is inspiring to see
10- to 13-year-olds work together, and gar-
ner guidance from academy alumni attend-
ing nearby high schools and colleges.

Orange Rotary also sponsors an Interact
club at Amity Regional High School, pro-
moting a range of activities there that fos-
ter the “7 Cs of resilience” — competence,
confidence, connection, character, contribu-
tion, coping and control. This Interact club
named itself Connecticut Speech and Action,
and was formed jointly with students from

May

Amity, Hamden Hall and Hopkins
schools.

CTS&A combines public speak-
ing contests with community service
projects and virtually engages with
students from across the Northeast.
Most recently, they organized and
hosted a Leaders of Tomorrow Con-
ference at the New Haven Public
Library for Interact club members
from across Connecticut. It featured
remarkable workshops on networking

®e®e®°* and pitching that would benefit any

organization. The adults observing wanted to
rename it Leaders of Tomorrow and Today.

Rotary also recruits students from area
high schools to compete in its own public
speaking competition and leadership acade-
mies. For the second year in a row an Amity
student won the speech contest for the Rota-
ry district across southern Connecticut with
a moving discourse on the perils of gossip.
And a team from Amity won second place
at the Rotary district’s own spring leadership
academy in designing a service project to
engage with children who are bedridden in
hospitals.

Club members recently reviewed appli-
cations for a Rotary scholarship from grad-
uating high school seniors who reside in

Orange. It is encouraging to see firsthand
the depth of talent and engagement across a
large field of applicants, and hard to select a
necessarily limited set of recipients. Appli-
cations arrived from six area high schools,
and the winners this year will graduate soon
from Amity, Hopkins School, Sacred Heart
Academy and the Sound School.

As a retired college professor, working
with young adults has almost always been a
joy. It remains enjoyable to continue that a
bit with Rotary and makes the future appear
brighter when learning the breadth of talent
and character of some of those who will be
responsible for tomorrow.

I have never actually been able to sit
through the entire four-hour runtime of Gone
with the Wind. However, I have caught the
ending several times when it used to air on
cable TV. Clark Gable got a lot of notoriety
with his sweeping exit line from the movie,
but I prefer Scarlett’s ending to Rhett’s: “Af-
ter all. Tomorrow is another day.” If the high
school grads I’ve encountered optimistically
continue with their convictions, I believe to-
morrow will also be a better day.

Dan May is a local geologist and president of
the Rotary Club of Orange. He can be contact-
ed at capemay2013@gmail.com.
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Insuring Your Future

Big News About The Cost Of GLP-1 Drugs

The cost for GLP-1 weight loss drugs will
begin to drop beginning July 1. Insurance
companies will add Zepbound to their drug
formularies by Oct. 1, which will make it
easier to prescribe and provide some cost
sharing through insurance plans. CVS health
will restore coverage of Zepbound and start
covering its new obesity pill on its standard
drug plans. The new drug, Foundayo, will be
added to the formulary beginning July 1. And
Medicare recipients will be allowed access to
specific GLP-1 weight loss drugs, including
Zepbound, at a reduced cost.

What does all this mean?

These medications will be covered by three
of the nation’s largest pharmacy benefit man-
agers, including CVS Caremark. Pharmacy
benefit managers are third party administra-
tors that manage prescription drug programs
for health insurers. They act as the middle-
man between insurance companies, pharma-
cies and drug manufacturers.

In other words, they hold all the cards.

Wine Talk

They negotiate drug prices, create
lists of covered medications (for-
mularies), process claims and con-
tract with retail pharmacies. The
major PBMs are CVS Caremark,
Express Scripts and Optum Rx.

If a drug is not included in an
insurance company’s formulary,
the patient must pay the entire cost
of the medication and it does not
count toward the maximum out of
pocket threshold.

GLP-1 medications generally
cost between $900 and $1,000 per
month. By adding them to the standard for-
mulary, the drugs will be assigned a “tier,”
which defines the copay. This amount is well
below the retail cost; usually less than 25
percent. While it is still expensive, it is much
more affordable.

GLP-1 authorizations were also generally
only approved for patients who were diabetic
or with certain diagnosed heart conditions.

TRrRISH
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It will now be available to treat
obesity.

Medicare is expanding its
coverage of GLP-1 weight loss
drugs. Eligible Medicare benefi-
ciaries will be able to obtain cer-
tain GLP-1 medications for $50
per month beginning July 1. The
special program will be in effect
through Dec. 31.

The program is sponsored by
the Centers for Medicare and
Medicaid Services, and eligible
beneficiaries include those en-
rolled in a Medicare Advantage plan with
prescription drug coverage or a standalone
prescription drug plan.

Insurance companies will not send notic-
es to their members, nor will they perform
any type of outreach to inform them of the
program. Information on the availability and
how to participate will come from the pre-
scribing provider during an appointment, or

through the pharmacy after CMS approves
the provider’s request for authorization.

There is no self-enrollment or sign-up pro-
cess for beneficiaries. Access to this program
begins only when a provider initiates a re-
quest.

CMS should share more information when
the program starts. The best place to begin is
with your primary care provider. They should
be informed about the new “bridge program,”
which provides increased availability and af-
fordability. As details become available, we
will share them in this column.

This is great news for people who are
fighting obesity for whom traditional meth-
ods alone don’t work. However, it does not
replace the need for healthy diets and ex-
ercise. It just makes the results much more
achievable.

Trish Pearson is a licensed independent in-
surance agent and certified long term care
specialist. Contact her at 203-640-5969 or
trishpearson281(@gmail.com.

Wine And Cheese: An Inseparable

The old adage goes, “When selling wine,
always serve cheese. When buying wine, al-
ways eat bread.”

These were the words of California wine-
maker August Sebastiani when he was asked
to describe the relationship between wine
and cheese. He believed that cheese always
makes wine taste better and should be served
whenever wine is poured. While Sebastiani
died in 1980, his words have certainly prov-
en prophetic.

The similarities between cheese and wine
are amazing. According to an ancient legend,
cheese was made accidentally by an Arabi-
an merchant more than 4,000 years ago. A
supply of the merchant’s purchased milk was
put into a pouch made of a sheep’s stomach
when he set out on a long day’s journey
across the desert. The natural rennet in the
lining of the pouch, combined with the heat
of the sun, caused the milk to separate into
curd and whey. He found at nightfall that the
curd satisfied his hunger and had a nice fla-
Vor.

Throughout the world cheese is made
wherever animals are milked. Cow’s milk
is used more than any other milk in mak-

Book Reviews

ing cheese because this animal is
milked more than any other. Some
cheeses are made from the milk
of goats and ewes, as well as oth-
er animals such as camels, asses,
mares, buffalo and reindeer.

Cheese has proven to be highly
nutritious and palatable. It usually
contains almost all of the protein
and most of the fat of milk, as well
as essential minerals, vitamins
and other nutrients. And it keeps
longer than milk.

Travelers from Asia are be-
lieved to have brought the art of cheesemak-
ing to Europe, where it was made throughout
the Roman Empire. Both wine and cheese
were common foods in the Middle East
during the time of Christ and in much of the
civilized world since then.

Many people don’t realize that many simi-
larities exist between wine and cheese. Con-
sider the following:

Cheese: Cheese is produced by micro-
organisms through natural fermentations.
Cheese is an ancient discovery, several thou-
sand years old, which became a widely used

RAYMOND
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human food whose production
enabled people to store perish-
able milk for many months. It
was a common food in biblical
times.

Traditionally, cheesemaking
was a local farm industry. Acci-
dental modifications in the chee-
semaking process over the cen-
turies were largely responsible
for the development of different
kinds of cheese. It was long con-
sidered an art form before be-
coming a science.

About 2 billion pounds of cheese is pro-
duced in the US. Annual per capita con-
sumption in the US has doubled in the last
20 years to about 14 pounds.

Wine: Wine is produced by microorgan-
isms through natural fermentations. Wine is
an ancient discovery, several thousand years
old, which became a widely used human
food whose production enabled people to
store perishable grapes for many months. It
was a common food in biblical times.

Traditionally, winemaking was a local
farm industry. Accidental modifications in

Pair

the winemaking process over the centuries
were largely responsible for the develop-
ments of different kinds of wines. It was long
considered an art form before becoming a
science.

About 400 million gallons of wine is
produced in the US. Annual per capita con-
sumption in the US has doubled in the last 20
years to about 3 gallons.

Why not have a wine and cheese tasting?
Get some of your favorite cheeses and match
them with your favorite wines. See who likes
what with what. Remember: a day without
wine is like a day without sunshine.

Ray Spaziani is the former chapter director
for 25 years of the New Haven Chapter of the
American Wine Society. He is a certified wine
educator who worked for the American Wine
Society, Amete de Vino and Winemaker Maga-
zine judging wines and conducting wine judg-
ing. He is an award-winning home wine maker
and has written wine articles for newspapers
and magazines for the past 20 years. Spaziani
teaches wine classes for the Milford Board of
Education at Citrus Restaurant in Milford.
Email Ray with wine questions and anything
wine at realestatepro1000@gmail.com.

Books are magical things. They transport
us to faraway places, inform us, educate us,
make us laugh, cry and experience all the
feelings in between. There’s a certain feeling
I get when I walk into a bookstore and see all
the books beautifully placed and categorized.

Chain bookstores often get a bad rap, but
they serve a purpose. The best ones integrate
into the community. Milford has a good one
in Barnes and Noble. They’ve hosted many
fundraising events, including one for the Mil-
ford Public Library. They work hard to make
the store a welcoming environment, with a
cozy cafe and plenty of places to sit and read.
I wish they’d bring back the big comfy chairs,
though — I miss those.

One of the saddest days in my book lov-
ing life was when Borders closed. With great
anticipation on Friday morning, I would scan
my email to see the latest 25 or 50 percent
off coupon. They also had a lovely cafe with
an assortment of soups, sandwiches and other
goodies. I wish they would come back, along
with their coupons.

I visited Books A Million on one of my
trips to North Carolina. It was lovely, with
bright lights, helpful staff and books as far as
the eye could see.

The Magic Of Bookstores

A benefit of the chains, as well
as most of the independents, is that
they offer shipping, some free with
a certain purchase threshold and
others with a nominal charge. It’s a
great way to develop a relationship
with a bookstore that’s not easily
accessible.

The Strand in the Chelsea section
of Manhattan is amazing. There
are books everywhere, including
outside shelving. It’s a large build-
ing which fortunately has an elevator. My
only issue with the Strand is that it’s not us-
er-friendly. There are no tables or chairs. On
the other hand, the store is just several blocks
away from Union Square Park, which is an
experience in itself.

The Book Mark Shoppe in Bay Ridge,
Brooklyn is small but mighty. Like most book-
stores, they hold book clubs and offer ship-
ping, which is a great service. I usually visit
Book Mark the day after the Brooklyn Book
Festival, where I find treasures I missed. The
store also has a huge selection of yarns and
other crafts, with regularly scheduled knitting
classes. Book Mark brings in many authors,
including two of the Real Housewives. The

CARMELA
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store really shines during the 3rd
Avenue summer festival, which
attracts many.

RJ Julia in Madison is a true
delight. Beautifully appointed
with cherry wood bookcases,
the store has a cafe and a loyalty
rewards program that comes in
handy when the need to add to
my burgeoning to-be-read pile
comes over me. I’m particular-
ly excited to attend their annu-
al Books by the Sea weekend in early June.
What could be more exciting than spending
a weekend in a beautiful location surrounded
by books, authors and fellow bibliophiles?

Mermaid Books in Milford has been a
welcome addition to the community. Also
small and mighty, the bookstore offers a va-
riety of book clubs and shipping. They have
also hosted readings by local authors. Owner
Kristin Mascia and her staff have made Mer-
maid a warm, welcoming place. Everyone is
quite helpful in getting the right book in the
right hands.

Northshire Books in Manchester, Vermont
is perhaps my favorite of all the bookstores.
Like all the others they offer shipping and a

rewards program. They highlight Vermont
authors but also bring in authors covering
all genres. The store has a cafe and a vari-
ety of Vermont products: t-shirts, sweatshirts,
posters, magnets, Lake Champlain choco-
late (which is indescribably delicious) and
an entire floor dedicated to children’s books,
clothes and toys.

One of the highlights for Northshire is the
annual Book Festival. Spread over three days,
the festival is full of author talks, book sign-
ings, a trivia contest and the opportunity to
speak with the authors one on one. There is so
much I love about Northshire and the festival.
The staff is simply amazing, helpful, caring,
knowledgeable and love what they do.

The other thing I love about the festival is
reconnecting with old friends, making new
ones and learning about books and authors I
would not have heard about otherwise. This
year the festival occurred during the first
weekend of May, and I miss it already.

Carmela DeVito, a voracious reader with a
Jjournalism degree from Marquette Univer-
sity, is a retired social worker and a member
of the Friends of the Milford Library.
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The Influence Factor

Why Consistency Builds Trust Better Than Words

Over the past few months, this column has
followed a simple progression. First impres-
sions shape perception. Clear communica-
tion helps people understand. Reducing fric-
tion makes it easier for people to act. This
issue, the next step is consistency, because
trust is rarely built by one strong moment
alone. It grows when people see the same
message, the same standards and the same
follow-through over time.

Most people have had this experience.
Someone makes a strong first impression.
They sound capable. They seem thoughtful.
Their message is clear. But as time goes on,
the experience no longer matches the prom-
ise. Calls are not returned. Expectations
change. Details slip. The tone feels different
from one interaction to the next. Confidence
starts to weaken.

The opposite is also true. Trust often
grows quietly when a person, business or
organization keeps showing the same stan-
dards in ways people can see and feel.

That is true in business, leadership and
everyday community life. A local leader
communicates clearly, shows up and stays
steady. A business follows through the same
way each time. A nonprofit keeps its mission
visible not only in its words, but in how it
treats people.

Those repeated signals build credibility
because people are not only listening to what
is said. They are also watching for patterns.

Behavioral science helps explain why.
People do not decide what to trust from one
statement or one impression alone. They

look for alignment between what
is said, what is done and what
happens next. When those things
match, trust tends to increase.
When they do not, doubt tends to
grow.

Inconsistency creates ques-
tions. If the message changes too
often, people wonder what is real-
ly true. If the quality of the expe-

will shift. That steadiness makes
decisions easier. It strengthens
relationships. It also makes your
reputation more resilient, be-
cause trust is no longer resting on
one good impression. It is being
reinforced again and again.

For business owners and pro-
fessionals, this matters well be-
yond branding. It affects whether

rience depends on the day, people
become cautious. If a business
says it values service but makes
customers work hard for help,
people notice that too.

Credibility is not built only by what you
claim. It is built by what people repeatedly
experience.

You can see this in practical places. A
business owner says relationships matter,
then disappears after the sale. A communi-
ty event is promoted with energy, but the
details are disorganized every time. A team
leader asks for accountability but does not
apply the same standard consistently. A web-
site promises simplicity, but the actual pro-
cess feels frustrating. None of these prob-
lems may look dramatic on their own, but
over time they create a pattern, and people
trust patterns.

That is one reason consistency matters
more than many people realize. It reduces
uncertainty. When people know what to ex-
pect from you, they feel more at ease. They
do not have to keep reassessing whether your
message, your standards or your behavior

Ezio
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referrals happen, whether cus-
tomers return, whether employ-
ees stay engaged and whether
people feel comfortable recom-
mending you to others. A clear message may
get attention, but consistency is often what
makes trust durable. For community organi-
zations, schools, nonprofits and local lead-
ers, people watch whether communication
is steady, whether expectations are clear and
whether actions match public statements.
When they do, confidence builds. When they
do not, credibility weakens.

That does not mean every interaction has
to be perfect. People are usually more un-
derstanding than we think. What matters is
whether the overall pattern feels reliable.

A useful question to ask is this: if some-
one dealt with me, my organization or my
team three times in a row, would the expe-
rience feel consistent? That question can
reveal gaps between marketing and service,
between leadership language and day-to-day
behavior, and between what we promise and
what people actually encounter.

The good news is that consistency usually

does not require dramatic change. More of-
ten, it comes from smaller disciplines prac-
ticed repeatedly. Return calls when you say
you will. Keep your message aligned across
conversations, email and your online pres-
ence. Make the next step clear every time.
Treat people with the same level of respect,
whether the interaction is large or small. Do
not let convenience decide when your stan-
dards apply.

These may sound basic, but that is exactly
the point. Trust is often built through ordi-
nary moments handled well, not through oc-
casional impressive ones.

People remember whether they can count
on you. They remember whether the experi-
ence matched the promise. They remember
whether your behavior made your words be-
lievable. That is why consistency builds trust
faster than words alone. Words may open the
door, but consistency is what makes people
comfortable walking through it.

That is a useful continuation of this se-
ries. First impressions matter. Clarity mat-
ters. Friction matters. But over time, trust
depends on something more enduring. It
depends on whether people see alignment
often enough to believe they can rely on it.

Ezio Sabatino is chief influence officer at Sa-
batino Marketing, where he helps businesses
and nonprofit leaders apply behavioral sci-
ence to improve performance, credibility and
growth. He serves on the board of directors
for the Milford Regional Chamber of Com-
merce.

Sound Familiar?

MILFORD, CT | WOMEN'S LONGEVITY &
HORMONE HEALTH

The HyperFit MD Difference:

Vienopause Doesn’t Have to
Steal Your Life.

A Whole-Body Approach

Qur integrated model combines three
powerful disciplines:

| Bioidentical Hormone Therapy

brared to your biology—naota
1 ¢ formula, We optimize estrogen,
_progesteraone, testosterone & thyroid, and the
sgther harmones of health.

emotional exhaustion

Brain fog, low en
motivation

Advanced Age Management &
Longevity Medicine
Cutri ge diagnostics—including

com =nsive Hormone panels, genetic

Decreased libido
discomfort

SEreEenin metabolic assessments—detect
imbalances before they become bigger

nt pain
proolems.

Your Best Years Aren’t Behind You.
They're waiting on the other side of the right care.
Call Today To
Book A FREE Consultation!
(203) 890-9777 | hyperfitmd.com

Accelerated heart di
Functional Medicine
We investigate the “why" behind your
ms: gut health, inflammation, nutritlon,
estyle—treating the whole person,
5t helab numbers,

MD
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Orange Recycling Committee

Is It Recyclable? What To Do If You’re Not Sure

What should you do if you’re unsure if
an item is recyclable? Is it better to put it
in with your recyclables or throw it in the
trash?

Many people choose the first option, hop-
ing the item can be recycled. Unfortunately,
that well-intentioned practice — known as
“wishcycling” — can increase costs and harm
recycling efforts.

Wishcycling is when people put items in
recycling, thinking or hoping those materi-
als will get recycled. But if those items ar-
en’t accepted in the local recycling system,
the result can be the opposite of what was
intended. When too many unaccepted items
are put in with recyclables, the entire load
may be considered contaminated and there-
fore sent to the trash.

This has happened multiple times in Or-
ange, causing increased costs since dispos-
ing of trash is more expensive than process-
ing recyclables. And of course adding to the
trash is detrimental to the environment.

Luckily, you can avoid wishcycling by
checking if an item is recyclable before
putting it in the bin. People in Connecticut
can use the recycling wizard at RecycleCT.

Your Health

com. Users type in an item and
quickly learn whether it belongs
in curbside recycling or should
be brought to a special collec-
tion location, reused, donated or
thrown away.

In addition, Orange residents
can refer to ct-orange.civicplus.
com/180/Recycling and orang-

wraps) in with other recyclables.
If you’re using a plastic bag to
gather recyclables, empty the
contents into the appropriate re-
cycling container, then put the
plastic bag in the red shed at the
transfer station, a designated bin
at local stores or the trash.

Black plastic bags and contain-

erecycles.com/transfer-station
for details on what can be recy-
cled at the Orange Transfer Sta-
tion & Recycling Center and in
residential recycling bins.

A common misconception is that a re-
cycling symbol or number automatical-
ly means an item goes in a recycling bin.
Recycling rules vary by state and facility;
some materials accepted elsewhere are not
recyclable in Connecticut. Residents should
not rely on the arrows symbol or the plastic
number on an item.

Plastic bags and wraps are a major re-
cycling contaminant because they can jam
equipment and damage otherwise recy-
clable materials like paper and cardboard.
Residents should never put plastic bags (or

ILENE
MOYHER

ers are another common problem.
Black takeout containers, garden-
ing trays and bags are not recy-
clable. You can reuse these items
when possible, then put them in the trash.
Orange offers specific programs with des-
ignated bins or trailers at the transfer station
for glass, textiles (clothing, shoes, linens),
electronics, lightbulbs, batteries, paint and
cardboard. Bins for textile collection are
also in the parking lots of High Plains Com-
munity Center, Case Memorial Library and
Public Works. Residents should use these
places to ensure items are properly recycled.
These options often generate revenue for
Orange and reduce disposal costs, as many
tons of materials get recycled through these
programs. It’s a win for the town, people and

the environment.

State Sen. James Maroney recently talked
with Milford’s Associate Public Works Di-
rector Rob Harrigan at the Milford Transfer
Station about what’s recyclable. Watch their
conversation at orangerecycles.com/post/re-
cycling-videos.

By correctly recycling and avoiding wish-
cycling, Orange residents can help reduce
costs and ensure more materials are truly re-
cycled instead of thrown away. The Orange
Transfer Station & Recycling Center is open
to Orange residents on Mondays, Wednes-
days, Fridays and Saturdays from 8 a.m. to
4:30 p.m. and on Tuesdays and Thursdays
from 8 a.m. to 2 p.m.

Orangerecycles.com provides informa-
tion about accepted items and other recy-
cling options. Follow the Orange Recycling
Committee on facebook.com/ORCinCT for
updates and tips. Thank you for your efforts
to recycle properly.

llene Moyher is a member of the Orange Re-
cycling Committee.

Tick Talk: Small Bite, Serious Business

This month, we are pleased to welcome
an Amity High School senior through the
school’s Unpaid Experiential Learning Pro-
gram. As part of this required internship ex-
perience, the student works under the super-
vision of Public Health Nurse Lynn Peckham
and supported by Chief Sanitarian Brian Slu-
goski, gaining firsthand exposure to environ-
mental health services and community health
initiatives.

Given the increase in tick activity observed
during this season, intern Kruthinimilya
Nandam researched and compiled the infor-
mation for this column as part of her public
health learning experience at Orange Health
Department.

As the weather warms and Orange resi-
dents head outdoors to enjoy our parks, trails,
gardens and backyards, another seasonal vis-
itor is becoming increasingly active: ticks.
These tiny parasites may be easy to overlook,
but they can carry serious diseases that pose
significant health risks to Connecticut resi-
dents.

Connecticut remains one of the most
tick-dense states in the nation. Surveillance
conducted by the Connecticut Agricultural
Experiment Station continues to show high
populations of disease-carrying ticks and the

Travel Matters

expanding presence of newer tick
species throughout the state.

The most common tick found
in Connecticut is the black-legged
tick, also known as the deer tick.
This species is of greatest pub-
lic health concern because it can
transmit several illnesses, includ-
ing Lyme disease and babesiosis.

Other ticks found in our region
include the American dog tick,

the spring and summer and can spread Rocky
Mountain spotted fever and tularemia. Less
commonly encountered species, such as the
lone star tick, Asian longhorned tick, and
Gulf Coast tick, have also been identified
in Connecticut and are expanding their geo-
graphic range.

Most residents are familiar with Lyme dis-
ease, which is caused by a bacterium trans-
mitted through the bite of an infected black-
legged tick. Early symptoms may include
fever, fatigue, headache and the characteris-
tic “bull’s-eye” rash, although not everyone
develops a rash. Fortunately, Lyme disease
can usually be treated successfully with an-
tibiotics when diagnosed early.

A lesser known but equally important

Dr. AMIR
lude the American \ MOHAMMAD
which is active primarily during ,ceeceecceccescses

disease is babesiosis, which has
become increasingly common in
Connecticut, particularly in shore-
line communities. Babesiosis is
caused by a microscopic parasite
that infects red blood cells, like the
parasite responsible for malaria.
Unlike Lyme disease, babesiosis
typically does not cause a rash.
Instead, symptoms often resem-
ble the flu and may include fever,
chills, fatigue, sweats and body
aches. Severe infections can lead to anemia,
jaundice, dark urine, breathing difficulties
and in some cases hospitalization. Individu-
als over age 50, those without a spleen and
people with weakened immune systems are
at greatest risk for serious complications.
The good news is that tick-borne illnesses
are largely preventable. When spending time
outdoors, use an EPA-approved insect repel-
lent containing DEET, wear long sleeves and
long pants when possible and tuck pant legs
into socks when hiking through wooded or
grassy areas. Clothing and gear can also be
treated with permethrin for added protection.
After spending time outdoors, perform a
thorough tick check on yourself, your chil-
dren and your pets. Showering within two

hours of coming indoors can help remove
unattached ticks, and placing clothing in a
hot dryer for at least 10 minutes can kill ticks
that may be hiding in fabric.

If you discover an attached tick, remove it
promptly using fine-tipped tweezers. Grasp
the tick as close to the skin as possible and
pull upward with steady pressure. Avoid
twisting or crushing the tick. After removal,
clean the bite area with soap and water or
rubbing alcohol and monitor it for symptoms
over the following several weeks.

Residents who wish to have a tick identi-
fied or tested may submit specimens to the
Connecticut Agricultural Experiment Sta-
tion. Information about specimen submission
is available through the Orange Environmen-
tal Health Department at Town Hall or direct-
ly through CAES.

By taking simple preventive measures and
recognizing early symptoms of tick-borne ill-
nesses, we can continue to enjoy the outdoors
while protecting ourselves and our families
from these tiny but potentially dangerous
creatures. Feel free to give us a call for any
questions at 203-974-8500.

Dr. Amir Mohammad is the Director of Public
Health for the town of Orange.

Island- Hoppmg Through Croatia

While many people ask for the Greek Is-
lands, there is another alternative: Croatia,
with over 1,000 islands, 50 of which are in-
habited.

There are fleets of large yachts that take
30-36 guests all over the Adriatic throughout
the best of these islands. You can book these
yachts as individuals or families or go with a
chartered group.

Our chartered group just enjoyed this fab-
ulous experience, leaving from Split, Croa-
tia. The old town is a living museum located
within the walls of the 3rd century Diocle-
tian palace. Now a UNESCO World Heri-
tage site, this is one of the most impressive
Roman ruins in the world. Staying a day or
two in Split is a must.

What is this cruise like, and how is it dif-
ferent from a regular cruise ship like Royal
Caribbean or even a smaller ship like Sea-

bourn?

First, the captain and the crew
of seven sailors, chef, cruise man-
ager and bar staff are an integral
part of your daily experience on-
board the ship. With a ship this
size, they know your first name
by the second day, if not the first.
On a deluxe premium ship like
the MS Rhapsody, you have 14

three different nights on this par-
ticular sailing. On two days we
had a swim stop in the morning
or afternoon, where we could
swim off the back platform with
paddleboards and noodles. It was
a great way to enjoy the turquoise
waters of the Adriatic right from
the ship.

Our itinerary included Korcula

VIP balcony cabins and four cab- KAREN (where Marco Polo was born),
ins below deck with portholes. QUINN' Mljet National Park, Hvar, Bol
The ship sails only during the PANZER (famous for the Golden Unicorn

day from around 7 a.m. to 1 p.m.
depending on the next destination. Typically,
you have your breakfast and lunch onboard
the ship — which is excellent — and tour the
islands in the afternoon and evening. This
gave us opportunity to experience the local
restaurants, shops and cafes on the island

eececcecceccce Beach), Milna (part of Brac),

Ston and Mali Ston and the coastal gem of
Dubrovnik — where we were docked for two
nights, giving us the best time to experience
that city when the rest of the cruise ships
have departed.

My favorite highlights include Hvar, the

island made popular by the Austrian Em-
press Elizabeth (“Sisi”) who was the patron
of the first curative spa hotel in 1899, and is
today known as Palace Elizabeth. Hvar is the
largest of all the islands and a great place to
explore with its 13th century fortress, lively
beach clubs and artisan shopping.

My other “can’t miss” experience is in
Mali Ston, where we took a small skiff over
to an island with oysters and mussels with
Croatian white wine — perfectly prepared
and fresh from the sea in an exclusive setting
just for our guests. If you love authentic ex-
periences, it just doesn’t get better than this.

Karen Quinn-Panzer is the owner of Dream
Vacations Quinn Panzer Travel. She can be
reached at kpanzer@dreamvacations.com
or 203-647-3107.
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Real Talk: You Ask, A Pro Answers

Buyers And Sellers Are Getting Mixed Signals

Inventory is rising, but this is not a buy-
er’s market, as most would think it would be.
This is a market based on proper pricing, a
new discipline for the prospective seller.

Proper pricing recognizes that the poten-
tial buyer is tired of paying high and worried
about interest rates, along with more effi-
cient selections to choose from.

Most sellers are also going to be buyers
at some point. Everyone is therefore more
careful about their selections. Higher in-
ventory gives buyers more choices, but the
current monthly payments now mean buyers
are more selective. Prices have not fallen be-
cause inventory is up, but conservative sell-
ers realize that at the right price their homes
will not sit on the market.

Home values and affordability are import-

ant. Buyers may negotiate hard-
er on a deal, hesitate longer and
walk away faster with inspection
issues. Listings that sit get flagged
as having something wrong in this
market.

It’s a great market when choices
and prices align, so use your real
estate agent. These professionals
know the properties that sold, in-
side and out. The right price can

.‘ -=

Overpricing can be an expensive mistake,
not only taking up valuable time but result-
ing in less profit in the end.

I would call this a seasoned market, one in
which prospects are reasonable, and buyers
and sellers respect each other and their po-

BARBARA

e LEHRER
get strong attention right away. ceseceecccecsceses

sitions in a transaction. No one
can chase yesterday’s prices.
There needs to be a balance in
the market, which happens when
all the homes are priced in order
of their amenities — location,
topography, square footage and
condition — with statistics of the
most recent closed sales.

Buyers can expect the prices
to stay level. With guidance on
the price point where their offers
should come in or how they qualify to pur-
chase, the community keeps the cycle going.
We were low and slow, with minimal inven-
tory. Now it is to everyone’s advantage to
have more homes to choose from in order
to offer out their prized possession — their

home — to the best bidder.

Change up your living style now. The cur-
rent situation is a great opportunity. If you
have been keen on moving, now is definitely
the time to shop around. Sellers are reward-
ed with opportunities to close on their prop-
erties when they make the right decision on
price.

The frenzied rush to do deals has subsid-
ed. Those times are gone, and we can all
breathe easier. Understand the current trends
and join in on this healthy market. I am al-
ways available for further clarity.

If you need more information on these is-
sues, email Barbara.Lehrer@cbmoves.com.

Scouts Join Officials For Memorial Day
Ceremonies In Orange

Cub Scout Pack 922 of Orange and Boy Scout Troop 12 of Milford joined Gov. Ned Lamont, Orange First
Selectman Jim Zeoli, US Sen. Richard Blumenthal, state Sen. James Maroney and state Rep. MJ Shannon
during the town’s Memorial Day ceremonies on May 24 to honor the men and women who have served the

country. Photo by Lauren Gray.

9AM - SPM

Q@ ORANGE, CONNECTICUT

FREE ADMISSION

Orange Congregational Church

‘Strawberry
Festival

Come enjoy a day of strawberry treats and
family fun at the Orange fairgrounds!

¢ Food and Drinks
e Strawberry Treats
¢ Red Car Show

HIGH PLAINS FAIRGROUNDS

® OrangeCongregationalChurch.org

SATURDAY

June 13,2026

RAIN DATE: JUNE 14

¢ Family Games
¢ Local Vendors

¢ Live Music l

Scouts Clear Trails In Orange

PSR

i X

Scout Troop 41 was instrumental in clearing fallen trees and debris from the trails of the Whitney Tract along

] -

—

Mapledale Road in Orange on May 9. Photo by Lawrence Messina.

REGISTER FOR FREE!

AMITY

CHAMBER OF COMMERCE

BREAKFAST & BRIEFS

THIS MONTH’S BRIEFING: BUSINESS LIABILITY
Presented by

Zabel Schellenberg

ATTORNEYS AT LAW

Hosted by

£

350 Amity Rd., Woodbridge

OF WOODEBRIDGE

This briefing will examine
business liability, using case
studies to illustrate key issues,
risks, and responsibilities.

Doors Open 8:15 am

Product Liability
Unfair Trade Practices
Contractor Exposure
Premises Liability

Iabel Schellenberg, Presenters

Owen Weaver
Partner

Courtney George
Partner

Jeremy A.Gustafson
Associate

REGISTER FOR FREE!
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Here’s To Your Health

Vaccines And The Amish Community

The conversation about vaccines has be-
come one of the most divided topics in our
country today. One group that often gets
brought into conversation is the Amish com-
munity.

Unfortunately, a lot of what people hear is
based on assumptions instead of facts. The
Amish are not all against vaccines, and there
is much more to the story when you really
look at how they live and the overall health
of their communities.

The Amish live a much simpler lifestyle
than most Americans today. Their lives are
centered around faith, hard work and com-
munity. They spend less time behind screens
and more time outdoors working with their
hands, farming, walking, cooking meals
from scratch and living off the land as much
as possible.

Because of this lifestyle, many researchers
and health care professionals have noticed
that Amish communities often experience
lower rates of obesity, smoking, alcohol use
and some chronic illnesses that are common

in today’s society.

Many Amish families be-
lieve strongly in taking care of
the body naturally whenever
possible. Home remedies, nat-
ural foods, herbal treatments,
chiropractic care and preven-
tative living are all common
within their communities. That
does not mean they complete-
ly reject modern medicine, nor
should they be slapped with the
“anti-vaxxer” label because of
their lifestyle. There is no of-
ficial Amish religious law that forbids vac-
cinations, and many Amish people do use
vaccines. It’s a lifestyle they choose to live.

One of the biggest arguments happening
in Connecticut right now centers around
whether health care decisions should remain
personal choices made by families and indi-
viduals. This debate has become especially
emotional when it comes to vaccines, medi-
cal freedom and parental rights.

Milford Regional Chamber of Commerce

MICHELE
TENNEY

My personal belief is that de-
cisions about our bodies and our
health care should never come
from government mandates, but in-
formed individual choice. Wheth-
er someone chooses to smoke,
drink, eat unhealthy foods or live
a healthier lifestyle, that remains
their personal prerogative. While I
write to encourage healthier choic-
es and greater awareness for over-
all wellness, I also believe strongly
in personal responsibility and the
freedom for individuals to make
their own decisions regarding their bodies
and their health.

I say this having, two clients, my derma-
tologist’s grandson, a man in my mother’s
church and an immediate family member
who have suffered a vaccination injury.
Some chose to be vaccinated; however, my
family member did not want the vaccination
but was forced to in order to keep his job.

The Amish lifestyle often enters this con-

versation because their communities are
seen by many as an excellent example of
living healthier, simpler lives with fewer
chronic health issues despite relying less
heavily on government systems and mod-
ern medical interventions. Their emphasis
on nutrition, physical labor, close family
ties, lower stress, faith and natural living
has caused many to question whether over-
all wellness involves more than just medical
mandates alone.

This has been my message from the very
first column I ever wrote in this paper, and
it will continue to be so until my very last
breath. Here’s to your health.

Michele Tenney is a Certified Personal
Trainer and Nutritionist & Wellness Coach.
She is a member of the Orange Board of
Health. Her website is www.elevatePTW.
com. She can be reached at 203-668-2969 or
email at Hmgbrd3@gmail.com.

There’s no question that many people and
businesses throughout our region are feeling
increased economic pressure right now.

Costs continue to rise. Small businesses are
navigating staffing challenges, higher oper-
ating expenses, shifting consumer habits and
uncertainty about what comes next. Families
are feeling it. Nonprofits are feeling it. Com-
munity organizations are feeling it. In many
ways, everyone is being asked to do more
with less.

That reality makes it even more important
that we come together as a community.

One of the things that has always made Mil-
ford and West Haven special is our willing-
ness to support one another. We rally around
local businesses. We volunteer. We donate.
We show up for community events. We rec-
ognize that healthy businesses, strong non-
profits, vibrant arts organizations and engaged
residents are all connected.

None of us succeeds alone.

We’re All Better Together

As community leaders, business
owners, elected officials, nonprof-
it organizations and residents, we
have a responsibility to continue
broadcasting positive messaging
and supporting the people working
every day to strengthen our com-
munities. That doesn’t mean ignor-
ing challenges or avoiding difficult
conversations. It simply means rec-
ognizing that constant negativity
helps no one.

Social media has become an in-
credibly valuable and cost-effective tool for
small businesses and organizations. It allows
local entrepreneurs to market themselves,
tell their stories and connect with customers
in ways that were never previously possible
without enormous advertising budgets. It has
leveled the playing field in many positive
ways.

But too often, those same platforms become

MICHAEL
MOSES

] overwhelmed by criticism, outrage
and personal attacks. The vitriol
can be exhausting, and sometimes
deeply discouraging for the people
putting themselves out there trying
to build something meaningful.

Behind every local business is a
person. A family. Employees. Bills.
Risk. Sacrifice. The same is true for
many nonprofits and community or-
ganizations trying to solve difficult
problems with limited resources
and small staffs.

A little kindness matters.

A supportive comment matters.

Sharing a local business post matters.

Showing up matters.

Choosing grace instead of anger matters.

Communities do not become stronger by
tearing each other down. They grow stronger
when people work together, support one an-
other and choose collaboration over division.

We are fortunate to live in a region filled
with passionate business owners, dedicated
volunteers, caring nonprofits, arts organiza-
tions, educators, health care workers, first re-
sponders and residents who deeply care about
their community.

Now is the time to lean into that spirit even
more.

Support local businesses whenever you
can. Attend community events. Volunteer.
Donate if you’re able. Promote positive sto-
ries. Encourage one another. Extend patience
and understanding where you can.

Because at the end of the day, we really are
all better together.

Michael Moses is the president of the Mil-
ford Regional Chamber of Commerce. Con-
tact him at 203-878-0681 or mmoses@mil-
fordct.com.

Vote Milford-Orange Times for
‘Best Newspaper’:
https://milfordct.com/best-of-milford/#/gallery/545171111/

Help Wanted: Volunteer Guest Chef for
American Legion Post #127

Do you love the sound of a bustling kitchen and the sight of empty plates? American
Legion Post #127 in Orange, CT, is looking for a few passionate volunteer cooks to join
our Wednesday Night Social Dinner rotation!

Our weekly dinners are a beloved tradition, bringing together 15-25 post members
and friends for a “home-cooked” meal and great conversation. We currently have two
wonderful cooks and are looking to add 2—3 more to create a manageable 4-5 week
rotation.

What You’ll Be Doing:
. Create the Menu: Prepare a delicious, “home-style” meal for 15-25 people.
* Your Choice of Kitchen: Cook in our Post kitchen at 630 Grassy Hill Road or prepare
it at home and bring it in!
*Lead the Team: You’ll have student volunteers on hand to help—you just need to show
them the ropes.
* Manage the Basics: Work within a set budget, ensure dinner is served on time, and
oversee the cleanup of the kitchen and dining area.

Who You Are:
. A talented “home chef” or experienced cook who finds joy in feeding others.
. A community-minded neighbor who wants to support our veterans.
o Organized, reliable, and able to keep a kitchen running smoothly.
The Vibe:

Relaxed, friendly, and consistent. This isn’t a high-pressure restaurant line—it’s about
good food and even better company.
Interested in joining the rotation? Help us keep this tradition alive! For more
information or to volunteer, please contact Bett DeSantis at romagirl@yahoo.com, or stop
by the Post on Wednesday evenings between 4:30-6:30pm.

Farmers' Market
3% =4 |

OPENING

Vendors, Food Trucks, Live Music

Scan to see a list of vendors, or call 203-891-1045 for info

In conjunction with
Town of Orange Concert Nights

525 Orange Center Road, Orange

THURSDAYS, 3:30 - 7:00
June 25 to September 24

Performing 6 pm — 8 pm at the Gazebo

Orange Fairgrounds

No market 7/30 & 9/17

Instrumentalists
At the Pavilion
Performing 5 pm — 7 pm

August 13 Sabb’s Brothers

June 18 Gunn Street Revival (at Artisan Fest)
June 25 Stereo Bomb

July 9 JP Trio

July 23 Ace & Friends

August 6 Sun Kings

July2  Joe Proc—Off the Hook
Aug. 27 Sal Grillo

Sept. 3 Zach Andersen

Sept. 10 Joe Proc-Off the Hook
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Orange Board of Finance

Orange 2030: The Future Starts Today

Having spent the last 34 years within both
corporate and public finance, I can attest that
there are two key drivers for success for any
CEO - of a business or a government.

The first is realizing competitive advan-
tage. The second is multi-year financial
planning.

Economic uncertainty and federal budget
cuts are creating a gathering storm for both
corporate CEOs, state and local govern-
ments. Leaders need to understand the value
of multi-year financial planning, not only as
a budgeting tool. It leads to good govern-
ment, but also good politics. Elected leaders
need to address the growing demands for
more funding, whether it be within educa-
tion or public safety.

Why is long-range planning so critical
now in Connecticut? The reason is afford-
able housing. For the past three decades,
Connecticut and the broader Northeast have
had a structural deficit between housing
supply, housing demand and economic real-
ities. All Northeast states have had to endure
restrictive zoning, insufficient construction,
rising construction costs and stagnant wag-
es.

These factors have created a severe short-
age of affordable homes, pushing residents
into cost burdens, displacement and long
commutes.

Connecticut for many years has had the
most exclusionary zoning laws in the coun-
try, with 90 percent of the state zoned for
single family homes. Multi-family and af-
fordable housing therefore become extreme-

ly difficult to build. Connecticut
has built far fewer homes than the
US average since the 1990s. The
limited supply drives up rents and
home prices, pushing lower and
middle class residents out of the
market.

Connecticut’s legislature re-
cently passed a housing bill that
replaces the old requirement for
each town to create its own af-
fordable housing plan and in-
cludes new language which gives
power to the regional councils of
government, or COGs. The new housing bill
requires Orange to join the regional plan in
the 15-member COG or create its own mu-
nicipal housing growth plan that meets strict
state standards with a deadline of June 1,
2028.

As a result, Orange will no longer plan
for housing in isolation on its own. Region-
al housing goals will influence how much
housing Orange is expected to support, and
the town will need to participate actively or
risk losing certain protections.

Why does this matter? Existing law al-
ready allows developers to bypass local
zoning if a town has too little affordable
housing. A moratorium protects towns from
these applications. Losing eligibility means
Orange would have less control over de-
velopment, and instead the regional COG
would decide where housing growth should
occur.

This means Orange will no longer plan for

KEvVIN
McNABOLA

housing in isolation. Regional
expectations will shape whether
Orange should allow more mul-
tifamily housing; whether com-
mercial corridors (e.g., Route
1) should support mixed use
development; whether Orange
should expand accessory dwell-
ing units or smaller lot housing;
and state funding for infrastruc-
ture including sewer and water
infrastructure will depend on
compliance.

Orange will still control its
zoning, but the state will evaluate whether
the town is contributing to regional housing
goals. The town will not be forced to build
specific numbers of units, but it will face
strong incentives to support more diverse
housing options.

Orange needs to plan now for what the de-
velopment landscape could look like in just
a few years. Orange is known as a small,
historic and community oriented farm town
with rural charm, strong schools and deep
agricultural roots. It currently has a nice
mix of open space and farmland with a solid
tax base and easy access to New Haven and
Milford.

The expansion of townhouses and multi-
family developments would most certainly
put a significant financial burden on educa-
tion, contributing to a growing student en-
rollment which would require more teachers
and other staff. School renovations or new
construction of elementary schools would

require spending tens of millions of dol-
lars. The existing buildings were built in the
1960s.

Additional multifamily housing could
also require increased funding for public
safety, potentially requiring a new paid fire
department that would cost the town $5 mil-
lion more to fund salaries, employee bene-
fits, pension and retiree expenses, apparatus
and equipment and firehouse operations to
match the demand based on the size Orange.

Sewer and water expansion would lead
to new water treatment facilities and re-
quire additional capital funding, leading to
increased debt service funding. The state
would provide some funding for public util-
ity expansion.

Allowing more diverse housing options
means total taxable property values could
grow faster than under the current large-lot
model. Over time this could broaden the tax
base and reduce pressure on the mill rate.
However, gradual growth in the grand list
could be offset by parallel increases in ser-
vice and infrastructure demands.

Orange could have a more robust tax base
and better alignment of growth. In the final
analysis, though, we also need to consider
how we maintain our great school system
and preserve the rural character of our town,
which is the reason why many who current-
ly live here came to Orange in the first place.

Kevin McNabola is the chief financial officer
for the city of Meriden and a member of the
Orange Board of Finance.

Advertise In The Milford-Orange Times. Call us at 799-7500.

TOWN OF ORANGE

RICA

Friday, July 3rd, at 6 PM

259 TH, Annwers

vo hundred Wﬂﬂy:ﬁnmm anmmﬂim- :
.ﬁnnﬂcmahppadhmm'dnndchmcuurm Now in our time, we hay '
privilege of remembering and the responsibility of carrying that hrd\ forward.
In Orange, we will meet that moment.

This is a once-in-a-generation moment, 250 years since our nation began,
and Orange is going to ensure this monumental moment is given the attention
it so rightly deserves! Various events are planned during the Concert & Fireworks
Celebration on Friday, July 3rd, at 6 PM and more throughout the year!

f the Srgmng of the
0N of;

* Concert Featuring All-American Music
* Unique Fireworks Display Show with 250 Volleys and a Special USA Display
* A Fife & Drum Corps Segment Fealuring Colonial Era Music
* Student Essay Readings from Local Schools
* The National Anthem Sung by a Special Guest
* Palriotic Photo Booth for Family Selfies
* Powerful Flag Display Across Orange Center Road
* An Official Proclamation from First Selectman James Zeoli & the 250 Committee

HONORING HISTORY THROUGHOUT THE YEAR -,

* A Reading of the Names of Orange’s Revolutionary War
veterans at the Memaorial Day Parade

* Town-wide Church Bells Ringing on July 4th at 2 PM
(o mark the official signing of the Declaration of Independence)

* America 250 exhibits at the Orange Country Fair in September

For more information or to become a sponsor, visil www.orange-cl.gov/2215/America-250
adenny@orange-ct.gov | 203-891-4737

. ﬁu{ependence Day
CONCERT & FIREWORKS

Celebrate America's 250th Anniversary W|th

x » the Town of Orange! . .

*

. Friday, July 3rd » 6:00 PM
(Rain Date: Sunday, July 5th)

. Orange Falrgmunds
¥t 1 Orange Center Road

T

Orange, Connecticut ;& *
—

* Sponsorship Oppo

] Gold Sponsor — $500
[ silver Sponsor — $250

| Company / Individual Name:

| Mailing Address:

! Phone Number:

| Email Address:

Contact Name:

Make checks payable to: Town of Orange - Fireworks Display

\ x & ® * Mail to; Town of_l:lrange
) 617 Orange Center Rnad

*i**

- ™ "'
N ™
\ »" Orange, CT 06477 i "

"« & » » For more information contact;  « = =

. %

* = * adenny@orange-ct.gov *

Ann — First Selectman's Office
(203) 891-4737

Tk
* ;." b

Donations are Tax Deductible

-‘t*tt*
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MPC & Rotary’s SUMMER-FEST

JUNE 27TH « 3-8PM
Tickets Available At

MILFORDPERFORMANCECENTER.ORG
Lobster Rolls, Cheese Steaks
& .3 Great Bands _

ng
L

WelcomelTo
Mir. Bubbles Laundromat!

We use eco-friendly
detergents!

We have 40+ washers
& dryers!

We have anlamaziing
kids roomiwithian
85" TV

EreelDryinghWith
anyawash!!

Semercley service
plckup/ celivery
evalilalble!

Address: 1088 Boston Post Road,
West Haven, CT

1088 Boston Post Road, West
Haven, CT, USA

UBBI.ES
LAUNDR.NA‘I‘

Surprisingly great
rates that fit any
budget.

| can help you bundle your home and auto
insurance, at a rate that may surprise you.
Call me for a quote today.

Like a good neighbor,
State Farmis there.®

Kevin Piscitelli ChFC CLU, Agent
380 Boston Post Road

Orange, CT 06477

Bus: 203-799-9900
info@sfconnecticutinsurance.com
Monday - Friday 8:30am - 6pm
Open 24/7 Online or By Phone
Video Appointments Available
Hablamos Espafiol

Individual premiums and budgets will vary by customer. All applicants subject to State Farm® underwriting requirements.
Availability and amount of discounts and savings vary by state.

State Farm Florida Insurance Company State Farm County Mutual Insurance
Winter Haven, FL Company of Texas

State Farm Lloyds

Richardson, TX

State Farm Mutual Automobile
Insurance Company

State Farm Indemnity Company

State Farm Fire and Casualty Company
State Farm General Insurance Company
Bloomington, IL

o StateFarm'

June 4, 2026
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Milford Budget
(Continued From 1)

“doing what is best for the people of Mil-
ford.” However, accusations of political
bias quickly became notable throughout the
night.

Smith defended the budget by describing
Milford’s difficult financial situation. He
said that taxpayers in Milford had already
experienced taxes increasing by over 9.5
percent over the prior two years. Accord-
ing to the mayor, the city faced rising costs
from health care costs, salary obligations
and inflation which had been affecting near-
ly every department.

“Our job here is to find the balance be-
tween taxes and services,” he said. “The
city of Milford faces unprecedented cost
pressures as we see the price of goods and
services skyrocketing. The affordability is-
sue is indeed real.”

The alderman discussed Milford’s
state-mandated property revaluation — a
five-year long plan to assess the value of
properties in Milford — and how the reas-
sessment could significantly shift the finan-
cial burden from commercial to residential
properties, which would mean that home-
owners could pay a larger share of city tax-
es than in previous years.

Republican Alderman Kal M. Ali criti-
cized the choice to increase the budget.

“It seems pretty clear to me that what the
average homeowner in Milford is going to
have if this budget passes is a tax increase.
Not a small tax increase, but a fairly sub-
stantial tax increase,” he said.

Ali noted that the decreased mill rate was
insufficient, telling his colleagues, “It’s not
playing games with monikers like mill rates
and things like that. It means dollars out of
pocket. How much more are people going
to have to pay?”

Fellow Republican Alderman Andy Fol-
lower said that he had “never voted yes for
tax increases” and argued that residents of
Connecticut were already struggling with
affordability tied to rising taxes and gov-
ernment overspending.

Democratic Alderman Paul J. Healy
countered the two Republicans by mention-
ing how the mayor has found efficiencies
throughout multiple departments.

“Departments just as worthy as the fi-
nance department such as the health depart-
ment, the MIS department and others that
have operational needs; I’'m trusting that
the mayor will address these issues going
forward as the financial plan looks better,”
Healy said. “Other operational needs will
be addressed when this budget goes for-
ward and our financial picture stays looking
good, and that’s why I will vote yes for this
budget.”

Supporters of the budget noted some of
the efforts being made to reduce financial
strain. Smith explained how his administra-
tion implemented both a hiring freeze and a
spending freeze in April to contain costs. He
also mentioned that Milford would receive
approximately $1.1 million in additional
state aid as part of a multi-million-dollar
package passed at the end of the legislative
session to support towns and cities across
Connecticut. The additional money could
potentially reduce the mill rate slightly.

Finance Director Peter A. Erodici Jr. also
explained how the city received updated
state grant information that helped offset
some costs.

The board unanimously approved several
amendments eliminating vacant positions
in multiple departments, reducing spending
by more than $100,000.

Still, Alderman Win Smith III accused
the board of political bias throughout the
night. Smith proposed an amendment in-
creasing wages for several finance depart-
ment positions by about $66,000, arguing
that the jobs were at risk of being lost. It
failed along party lines.

“$66,000 on a $278,000,000 budget, and
it gets voted down on party lines? That’s not
transcending politics,” Smith said. “That’s
playing politics. So that saddens me.”

Smith also criticized the city’s decision to
use $12 million from its rainy day fund to
balance the budget.

“Last year, people were appalled when
we were taking $5 million, and voted down
on party lines taking an additional $1 mil-
lion to make it $6 million, and now we’re
taking $12 million,” he said, warning that
the move could affect Milford’s long-term
financial stability and bond rating.

The board approved the final budget in a
9-6 vote along party lines.

Helping Families
Move Forward

If your home is in distress, you don't have
to worry about costly repairs or agent
commissions. At American Homes 4 U LLC,
we're caring investors who buy homes as-is,
paying in cash — with honesty

and transparency every
step of the way.

.

HOMES 4 U

& 203-349-3431
@ www.AmericanHomes4U.com

UNH Campus
(Continued From 1)

Attorney Joseph Williams of Shipman
& Goodwin, who is representing Aspire,
introduced their plan to the commission with
a suggestion that no new permit was needed,
since the nonprofit planned to continue an
educational use and was not going to be
constructing any new buildings.

But TPZC Chair Oscar Parente said that
UNH’s special permit was for the operation
of a “professional school,” and Aspire’s
proposal falls outside of that type of use.

“Professional schools is a defined term
in the regs,” Parente said, reading off the
definition that stipulated the school offer
advanced degrees such as MBAs and PhDs.

“Obviously that doesn’t carry the day,
but I could imagine an amendment to the
regulations that would accomplish what
you’re trying to do,” he said.

Williams argued that, given Aspire’s work
with people who fall under the Americans
with Disabilities Act, the commission could
interpret the regulation more broadly.

“You can interpret this use as coming

within the existing special permit for
educational use based on me asking you to
incorporate a reasonable accommodation
standard,” he said.

“It’s probably an issue that we’ll have to
overcome in some way,” Parente responded.
“I haven’t done enough of the legwork on it
to know exactly what the resolution would
be.”

Several commissioners agreed in theory
that the facility would be a similar enough
use, and that amending the text of the
regulation would be simple. But they weren’t
sure offhand whether Aspire would need to
apply for a new special permit or not.

The situation was made murkier by the
fact that the town is currently without a
zoning enforcement officer, who would
normally weigh in.

“I don’t want something just assumed by
all the parties. That’s not fair to the contract
purchaser, or UNH, or this board,” said
Town Attorney Owen Weaver. “Some sort of
mechanism would be appropriate.”

Weaver and Williams agreed that they
would meet to discuss the best path forward
over the coming days.

Milford Garden Club Lays Wreath At

|V

Gold Star Memorial

The Milford Garden Club recently laid a wreath at the Gold Star Memorial on the Milford Green in honor of
Memorial Day. The marker is dedicated to Gold Star mothers and families whose loved ones died in active-
duty military service while defending America. When the club installed the memorial in 2022, it was the first of
its kind in Connecticut. The wording on the marker is: “Gold Star Memorial By-Way; A tribute to all Gold Star
Families; Honor — Hope — Healing; Milford Garden Club, National Garden Clubs, Inc.” Photo courtesy of the

Milford Garden Club.

Orange Employees Celebrate

Birthday

Orange Town Hall employees celebrated Assistant Finance Director Karin Lewis’s
birthday in May with a display outside the building. Photo by John Cifarelli.
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Teachers
(Continued From 1)

make it difficult to teach another language,”
she said. “Students have a hard time even
reading English and comprehending what
they’re reading. In high school, I studied
French for my 7th to 12th grades, and I came
out totally fluent in French. Completely
fluent.”

Her concerns regarding students’ behavior
are similar to those of national researchers.
A major assessment of national education
trends that came out in May showed reading
and math scores have been steadily declining
across the country since 2013.

The Education Scorecard, conducted by
researchers from Harvard, Stanford and
Dartmouth, pointed to several possible
causes for the widespread declines, including
the rise of smartphones, social media and
widespread digital learning.

The annual Education Scorecard noted
that test scores had been increasing since
1990 before abruptly reversing in the mid-
2010s, right when smart mobile technologies
started to proliferate.

This was also when the No Child Left
Behind Act was replaced with the Every
Student Succeeds Act, which the researchers
also point to as a possible factor in changing
learning outcomes. They describe the last
decade as a “learning recession” affecting
students across different income levels and
regions of the country.

Chelsea Green, a sixth-year English
teacher who began teaching during the
COVID-19 pandemic, says that modern
technology upended teaching completely in
only a short period of time.

“The biggest changes I’ve seen are from
technology. How it’s grown and become
more consuming in teaching in general,”
Green said. “PowerSchool, Google
Classroom, smartphones, Chromebooks, it’s

all become much more developed and easier
to access.”

However, Green said that the most
dramatic change has been the rapid growth
of artificial intelligence.

“In my last year of college, I actually
wrote my thesis on Al. But I didn’t expect it
to get this crazy this fast,” she said.

Unlike some teachers who may disapprove
of Al in the classroom, Green believes it can
have productive uses when it’s carefully
implemented.

“I'm very pro-Al” she said. “I teach Al
classes, I'm involved with the district Al
committee and I think it absolutely has a
place in the classroom. But there has to be
a balance between technology and more
traditional styles of learning.”

Megan Hosking, a second-year health and
physical education teacher, agreed that Al
has been reshaping classrooms, but is more
concerned about how students rely on it
academically.

“The ease in which we can get information
limits the amount of work your brain
has to do,” she said. “Especially with Al
introduction, if I don’t want to think, I don’t
have to.”

Hosking said that the rise of Al has also
increased how dishonest students are, as
students can now create a simple prompt and
get a chatbot to generate an assignment for
them.

“Once students realize they can have
ChatGPT do their assignment and they don’t
want to do it, why try?” she asked.

Some teachers have integrated Al into
their own assignments in controlled ways.
An article in EducationWeek notes that in
2023, a little more than 34 percent said they
used Al “at one time or another.” By 2025
there was a huge increase, with 61 percent
saying they used the technology in their
work in some capacity.

Waymond Jackson, president of the

nonprofit Ed Farm, which is focused on
expanding digital skills through tech-focused
learning programs across the Southeast,
also said in the EducationWeek article
that “Another factor that likely explains
the increase is that Al is now embedded in
common tools — teachers don’t have to go
looking for it.”

Although some teachers implement Al into
their workload, Hosking remains skeptical.

“I personally don’t think there are many
responsible ways to use Al if you’re trying
to further your education,” she said. “At the
same time, as a teacher, I sit there and think
you should be able to write an email.”

Both Green and Hosking acknowledged
that technology itself isn’t totally negative.
Hosking noted that classrooms today are
often more interactive than the learn-heavy
environments she experienced as a student.

“A lot of lectures when I was in high
school. Now there’s more interactive
learning, getting up to the boards, walking
around classes, turn-and-talk activities. I
think that’s a plus,” she said.

Michael DeGrego, a longtime substitute
teacher across both New York and
Connecticut and previous three-term
Milford Board of Education member, praised
how schools have been implementing
Chromebooks and digital learning resources
into everyday use.

“I marvel at the Chromebook,” he said.
“Everybody’s on the same page now. You
don’t have to worry about forgetting your
book at school.”

Nevertheless, Green and Hosking warned
that phones and social media continue to
negatively impact students’ focus and mental
health.

“I’ve seen students go from really happy
and social to suddenly withdrawn because
of something they saw online,” Green said.
“We have so much research on cell phones
with adolescents, and none of it says it’s

good for them.”

Connecticut has been attempting to find
ways to get students off the screens. The state
legislature debated a statewide bell-to-bell
cellphone ban in schools earlier this year.
The proposed bill received bipartisan support
and was backed by Gov. Ned Lamont, but
failed to pass before the legislative session
ended on May 6. Lawmakers have said that
they may bring this bill back up next year,
but in the meantime, many districts have
introduced different restrictions on cellphone
use in schools.

Green has experimented with limiting
phone use in her classrooms with “tech-free
days,” where students must put their phones
in a basket and interact with others.

“At first, students were really agitated,”
she said. “But after a while, they actually
started asking for more tech-free days.”

Valleau agreed with Green, explaining
that the state of New York has banned
the use of cell phones entirely in public
schools. Her son, a teacher in Brooklyn, has
noticed significant improvements in student
engagement since the ban.

“They pushed back a little bit in the
beginning. The kids were hostile and angry
about it. But the change in their attention
spans, in their focus, in their scores has
been tremendous,” she said. “We’re actually
doing a tremendous service. And it actually
makes people happy when they can master
a certain body of knowledge. Then you feel
empowered, and you feel like, oh, that was
a good day. I learned something. So, yeah, I
think they’re happier.”

The transition into a more tech-
heavy classroom — giving each student a
Chromebook and charger — has put financial
pressures on Milford. Milford’s Board of
Alderman approved a 4.3 percent increase
in the education budget for the 2026-2027

Continued on page 19
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HOMEWOOD SUITES BY
HILTON ORANGE/NEW HAVEN

Relax in our 121 spacious guest suites
boasting a fully-eqipped kitchen.

SBM
HOSPITALITY

Wake up each morning to a complimentary
full hot breakfast buffet, maintain your
physigue in our 24-hour fitness center or
spend some time on our outdoor patio!

INDOOR POOL + HOT TUB!
99 MARSH HILL ROAD ORANGE, CT - (203) 553-9148

YOUR PERFECT
ESCAPE AWAITS!
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BONVOY
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senvice.

Relax at our outdoor patio or take a dip In our
outdoor pool to unwind. Treat yourself to a
Starbucks® specialty beverage on-site, indulge in
healthy breakfasts and dinners af The Bistro, or top
off your evenings with a cocktail!

COURTYARD

BY MARRIOTT

7,559 SQ FT EVENT SPACE + IN-HOUSE CATERING!
136 MARSH HILL ROAD ORANGE, CT - (203) 799-2200

' COURTYARD BY MARRIOTT
ORANGE /MILFORD

You'll feel right at home in one of our 121 cozy guest
rooms, Each offers free Wi-Fi, comfy bedding, desk,
microwave, refrigerator, and in-room coffee
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fiscal year this May. Budget documents
show that Milford’s schools have deferred
or reduced spending on numerous programs
and initiatives over recent years in order to
control the costs of technology, curriculum
changes and staffing.

Other changes have also affected the school
system in recent years. Green mentioned how
districts have become significantly better
at identifying and supporting students with
disabilities as one positive step.

“The district is much better about
identifying learning disabilities and giving
students the accommodations they need to
succeed,” she said.

DeGrego said that the inclusion of special
education students into regular classrooms
is one of the most important educational
changes he’s witnessed.

“Back in the early 1990s, special education
students were mostly separated,” he said.
“Now they’re included in classrooms with
everybody else, and I think that’s much
better.”

At the same time, Milford schools are also
adapting to the Right or Read Act, adopted by
the state legislature in 2021. This law requires
districts to shift toward reading instruction
based on the “science of reading,” which

emphasizes phonics, structures in literacy
and evidence-based teaching methods.

Multiple states have shifted to the science
of reading in recent years in an attempt to
improve reading scores, having seen success
among early adopters like Mississippi and
Louisiana. In what has been dubbed the
“Mississippi miracle,” that state’s reading
scores rose from 49th in the country to on
par or above the national average after it
switched to the science of reading in 2013.

Still, adjusting to this updated curriculum
has required the district to spend more
money on new materials and training for the
teachers.

Valleau strongly supports that transition,
arguing that older forms of direct instruction,
methods she experienced as a schoolgirl, are
more effective than constantly changing how
students learn.

“When we learned to read, we learned
phonics,” she said. “We understood grammar.
We knew how to take a sentence apart and
put it back together.”

Green, meanwhile, said she would love to
see more improvements in the curriculum.

“Continuing to adjust it, making sure it’s
focused on the skills we really want to teach
students, and ensure that it’s only things that
are beneficial rather than doing something
because we’ve always done it,” she said.

Teachers also reflected on how

dramatically school safety has changed over
the past couple of decades, particularly after
the Sandy Hook Elementary School shooting
in 2012 which killed 20 children and six
adults in Newtown.

According to Valleau, lockdown drills and
increased security measures became common
after the tragedy. Hosking agreed, noting how
schools now have far more visible security
compared to when she attended high school
not too long ago.

“We constantly have teachers in the
hallways, security guards serving. The
increase in security, at least here, is apparent,”
she said.

DeGrego served on Milford’s Board of
Education shortly after Sandy Hook. He said
that the tragedy directly influenced district
decisions regarding school security and
safety.

“One of the first things we voted for was
the greeter system,” he said. “The greeter is
at the door to get buzzed in. She has to see
your ID, this and that, and then they’ll buzz
you in. It’s like an extra set of eyes on the
door. Before it was the secretary who let you
in, besides their many other duties.”

DeGrego, who also served as a Ground
Zero rescue worker following the September
11 terrorist attacks, said that modern schools
are now designed with far more attention
toward safety.

“These schools are some of the safest
buildings in the world,” he said.

Safety measures may be important, but
they also increase costs. One of the largest
increases in the most recent Milford school
budget was for about $576,000 to add armed
security officers to the eight elementary
schools and The Academy, plus a lead officer.
The middle and high schools already have
security officers.

One thing many of the teachers agreed on
was that improvements could be made in
their teaching conditions.

“I like to collaborate with other teachers,”
Hosking said, “Funny enough, I really like
working within the history department and
kind of finding those cross-curricular things.
So more opportunities for that across the
building.”

For Valleau, the abundant distractions in
class are the biggest problem.

“Cell phone use. If we could get a really
strong policy where there would be no use
of cell phones in the classroom. I don’t think
they need them for instruction...there’s a lot
of research that students learn better with
older technology (books, papers, pencils),”
she said.

DeGrego believes no improvements need
to be made right now.

“It’s hard to do better than perfect,” he
said.

“The Curious

Eastbound Theatre, a division of the
Milford Arts Council, will present the play,
“The Curious Incident of the Dog in the
Night-Time” by Simon Stephens, adapted
from the award-winning novel of the same
name by Mark Haddon.

The play will be performed June 12-27
at the MAC, located at 40 Railroad Ave.
South in Milford. Friday and Saturday
performances are at 7:30 p.m.; Sunday
matinees are at 2 p.m.

Incident of the Dog in the Night-Time’ Coming To MAC

Directed by Kevin Pelkey of Prospect,
the play focuses on Christopher Boone,
a 15-year-old math whiz on the autism
spectrum who lives in Swindon, England.
When he discovers that his neighbor’s
dog has been killed with a garden fork, he
sets out to solve the mystery of the crime.
Inspired by his love of logic and detective
stories, Christopher interviews neighbors
and gathers clues which uncover secrets that
go far beyond the dog’s death — secrets that

send him on a journey alone to London.

The play earned industry awards for both
the London and New York productions,
including five Tony Awards on Broadway.

The cast includes four principal players:
Cait Farrell and Matt Simmons, both of
Milford who portray Christopher’s parents;
Savannah Hall of Darien as Christopher and
Alicia James of Guilford as Christopher’s
teacher.

The ensemble cast who play multiple roles

throughout the show include Nyya Bak of
Milford, Tamara Buchanan of Bloomfield,
India Chudnow of New Haven, Jonathan
Hall of Darien and Barry Libowitz of
Stratford.

For more information and tickets, contact
the Milford Arts Council/Eastbound
Theatre at 203-878-6647 or visit https://
milfordarts.org/event/eastbound-theatre-
the-curious-incident-of-the-dog-in-the-
night-time-2/2026-06-12/.
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Milford Chamber Announces AMSO Student Receive Awards
New Home
The Milford Regional Chamber of this community so special.”

Commerce will relocate to a new office at
764 Boston Post Rd. in July. The chamber
has been housed in the CT Post Mall for the
last five years.

The chamber’s new home is a freestanding
building along one of Milford’s busiest
corridors. The chamber said in a release
that the prominent location on the Boston
Post Road, combined with close proximity
to I-95, the Merritt Parkway and downtown
Milford will provide convenient and
accessible access for member businesses,
residents and visitors.

“This move positions the chamber in
a way that allows us to be more visible,
more accessible and more engaged with
the community we serve,” said Michael
Moses, president of the Milford Regional
Chamber of Commerce. “It’s not just about
a new office; it’s about creating a space that
reflects who we are and what we’re working
to build across Milford and West Haven.”

Thenew location will also serve as a visitor
and community resource center that will
showcase Milford’s local businesses, arts
organizations, nonprofits and destination-
oriented attractions. The chamber said it
envisions the space as a centralized hub
where residents and visitors can connect
with everything the region has to offer, from
dining and shopping to arts, culture, events
and community resources.

The chamber also plans to work more
closely with regional and state tourism
organizations to elevate awareness of
Milford and West Haven as vibrant coastal
destinations and to shine a brighter spotlight
on the many organizations throughout the
region.

“This is an opportunity to create a true
front door for Milford,” Moses said. “A
place where people can come to learn,
explore and engage with the businesses,
organizations and experiences that make

Director of Membership & Marketing
Simon McDonald noted that the move will
significantly expand the organization’s
visibility and outreach capabilities.

“The visibility of this location is a
tremendous opportunity not only for the
chamber, but for our members and the region
as a whole,” he said. “We’re excited to create
a more public-facing presence that helps
connect visitors with everything happening
across Milford and West Haven. Whether
it’s local restaurants, arts organizations,
nonprofits, community events or shoreline

attractions, this space will help us tell the |

story of our region in a much bigger way.”
“This relocation represents an exciting
step forward for the Chamber and the

broader community we serve,” said Kevin F

Weirsman, chair of the chamber’s board of
directors. “The visibility, accessibility and
long-term potential of this location position
the organization to deepen its impact and
continue building strong connections
throughout the region.”

Milford Director of Economic &
Community Development Robert Townes
praised the chamber’s relocation.

“The chamber’s move to a prominent
gateway into downtown Milford strengthens
our business community and reinforces our
historic downtown as the center of economic
activity and community engagement,” he
said.

“Congratulations to the Milford Regional
Chamber of Commerce on their new
location,” US Sen. Richard Blumenthal
said of the move. “The chamber has been
a beacon for businesses in the region,
providing support and resources, and
connecting visitors and residents with all
that Milford has to offer. This new location
reflects their steadfast commitment to the
community, and I look forward to visiting
soon.”

The Milford Regional Chamber of Commerce will move to a new location at 764 Boston Post Rd. in July. Photo

by Brandon T. Bisceglia.

Several Amity Middle School Orange eighth grade students were recognized in May for their achievements.
Top photo: Jacob Dooley and Milania DeCrosta were selected to receive this year’s Superintendent’s Award
sponsored by the South Central Area Superintendent’s Association. The award is based on community service
and service to others, and academic prowess and leadership to the school community. From left: Principal
Kathy Burke, Dooley, DeCrosta and Superintendent Dr. Jennifer Byars. Bottom photo: Katerina Ballas and
Arianna Rocco were selected to receive this year’s Connecticut Association of Boards of Education Award.
This award is presented each year to young men and women attending schools within CABE’s membership
who exhibit exemplary leadership qualities. Burke presented the award at a ceremony held at the Amity Board
of Education meeting on May 11. Photos courtesy of the Amity Regional District.

Emergency Pet Clinic Coming
To Orange

An emergency veterinary clinic will soon
be coming to Orange.

The new clinic will occupy a freestanding
5,250-square-foot building at 507 Boston
Post Rd. which formerly housed Metro
Mattress. The new tenant will be VEG for
Pets, which aims to supplement existing
veterinary services throughout the region,
particularly those providing standard care
during regular business hours. VEG for Pets

offers 24/7 emergency care for all types of
pets.

The long-term lease was secured by Carl
Russell of Pearce Real Estate. The tenant
was represented by James Panzarella of
Newmark in Manhattan.

The new Orange location, due to open
sometime this summer, will add to VEG for
Pets’ more than 120 locations throughout the
US and Canada.

L T KE

Richard W. Lynch
“The Problem Solver”

Lynch, Traub, Keefe & Errante

« Personal Injury - Medical Malpractice

Offices in New Haven, Hartford and New York.

SCHEDULE A FREE CONSULTATION!

(203)

Connecticut
Trial Lawyers

» Criminal Defense « Family Law
« Business Litigation

Come visit our new office at
195 Church Street in New Haven!

www.LTKE.com
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Milford Public Library Events

Visit milfordlibrary.org for more info
about book clubs, online author talks and
other upcoming programs.

Tuesday Movie Matinees at 2 p.m.

Stand By Me

June 9, rated R, run time 1 hour 27
minutes

The Princess Bride

June 23, rated PG, run time 1 hour 38
minutes

Abstract  Art
Veroénica Arias Art

Wednesday, June 10 at 3 p.m.

Explore creativity in a relaxed and
welcoming environment through
color, texture and self-expression. The
workshop is designed for adults of all skill
levels and includes guided instruction
using both dry and wet materials to create
unique abstract artwork in a fun and
social artistic experience.

Workshop  with

Gayme Night with Milford Pride

Wednesday, June 10, 6 p.m.-8 p.m.

Join Milford Pride for an all-ages
Gayme Night. Games will be provided,
or bring your favorites. The event is free
to attend. All are welcome.

The Caring Network: A Grief
Support Group of Bridges Healthcare

Monday, June 15 at 10:30 a.m.

A support program for adults who
have suffered a loss through death. In
an atmosphere of safety and support,
the group is facilitated by a professional
counselor who reviews the normal ranges
of grief and mourning. For questions,
email Brooke Torres of Bridges
Healthcare at brtorres@bridgesmilford.
org.

Comedy Improv Slam: An Intro to

Improv
Tuesday, June 23 at 6 p.m.
Build creativity, confidence and

communication skills while having fun in
a small supportive group. Participants will
act out comedic sketches, create hilarious
situations and develop quirky characters

under the guidance of experienced theater
teacher Ingrid Schaeffer. Within minutes,
even the most apprehensive participant
will be jumping up to try their hand at
acting. Registration is required.

The Meteorite Collection of the
Astronomical Society of New Haven

Wednesday, June 24 at 6:30 p.m.

ASNH’s Curator of Meteorites retired
astronomy and Earth science teacher Al
Washburn will share his knowledge of
these out-of-this-world rock fragments:
where they come from, how to find them
and what kinds you can find. Sample
meteorites from ASNR’s and members’
private collections will be available to
touch for a hands-on experience. A Q&A
session will follow the presentation.

Almost Famous: The Southern
California Music Scene of the Sixties
and Seventies

Wednesday, July 1 at 6:30 p.m.

Musician Jim Lenn will transport you
back to the southern California music
scene of the 60s and 70s. Hear the sound
of the surf as four young men venture
to make it in the music industry in
Hawthorne California, the home of the
Beach Boys. Lenn will not only share his
experiences but also perform the music of
era. Lenn grew up in southern California
and was actively involved in the South
Bay music scene until his relocation to
the East Coast in 2000. He played in the
local folk/gospel group East of Nashville,
the popular country group The Truckstop
Troubadours and is a founding member
of the New England Ukulele Ensemble
and Kinetic Ukes.

Milford Makers Meet-Up

Tuesday, July 7 at 6 p.m.

Do you knit, crochet, needlepoint or
indulge in any other portable craft? Local
makers and crafters of all skill levels
are invited to gather and work on their
projects (bring your own materials) over
a cup of coffee (or tea), with a side of
conversation. Share, learn, or just enjoy
the company of fellow makers.

Voters Pass Orange Budget

By Brandon T. Bisceglia

Orange voters approved the town and Am-
ity district budgets in two separate referenda
in May.

The $88.24 million town budget passed by
a margin of 263 to 33 on May 20. It lowers
the mill rate slightly to 27.44 from the previ-
ous rate of 29.1.

Many taxpayers are nevertheless expected
to see an uptick in their taxes, however, be-
cause of the multi-year phase-in of the 2023

revaluation.

The Amity district budget of $58.8 million
also passed in all three participating towns
on May 5, with an overall margin of 978 to
351. Orange voters approved it by 418 to 91.

The Amity budget increased by 1.2 per-
cent over the previous year, but Orange’s
contribution will fall by $170,380. That’s
because the funding burden for each town is
proportional to student enrollment from that
town.

Bridges Healthcare To Unify With
Family Centered Services Of CT

Bridges Healthcare and Family Centered
Services of CT intend to unify under one or-
ganization and expand their services across
the greater New Haven area.

“With a combined 118 years of experience
and a shared commitment to serving vulnera-
ble populations, this union will bring togeth-
er two established and trusted organizations
with deep roots in the community,” the orga-
nizations said in a joint release. “The align-
ment will enhance access to care, broaden
service offerings and create a more compre-
hensive, coordinated continuum of support
for those facing complex behavioral health
and social challenges.”

Bridges Healthcare, founded in 1957, is the
state-designated local mental health authority
for Milford, Orange and West Haven, provid-
ing recovery-focused mental health and ad-
diction services for individuals and families.
As a federally recognized certified commu-
nity behavioral health clinic, Bridges offers
integrated, whole-family care and treatment.

Family Centered Services of CT, founded
in 1977, provides trauma-informed, commu-
nity-based services and is based in New Ha-
ven. The agency supports children and fam-
ilies impacted by challenges, including do-
mestic violence, child abuse, homelessness,
intergenerational poverty and special needs,
offering a range of prevention, education,
parenting and empowerment programs.

Under the planned integration, Family Cen-
tered Services of CT will continue its work as

a division of Bridges Healthcare, maintaining
its established name in the community.

“We have worked with Family Centered
Services of CT for many years and truly val-
ue their work and commitment to the com-
munity,” said Jennifer Fiorillo, president and
CEO of Bridges Healthcare, who will lead the
unified organization. “By coming together,
our combined strengths and naturally aligned
missions will enable us to better meet the
complex needs of the individuals and fami-
lies we serve.”

The transition comes at a time when Fam-
ily Centered Services of CT prepares for the
planned retirement of Executive Director Jac-
quelyn Farrell. Leadership from both organi-
zations will work collaboratively over the
coming months to ensure a smooth transition
that prioritizes continuity of care and support
for clients, staff and community partners with
no disruption to programs or services.

“This unification reflects our shared vi-
sion and years of partnership,” Farrell said.
“I believe the synergy created by this combi-
nation will enhance and expand the services
and supports available to those we serve and
reach even more families in need.”

The combined organization will offer ap-
proximately 30 programs and services across
greater New Haven. The integration is ex-
pected to be effective this summer. During the
transition period, both agencies will continue
to operate as usual while working closely to
align services and operations.

A lombis

CHpligues Indornationad, LLC
We make house calls to seniors

and senior living facilities!

All Gold, Silver & Jewelry ¢ All Coins & Paper Money ¢ Costume Jewelry
Paintings, Prints ¢ Comic Books ¢ Furniture ¢ Oriental Rugs
Musical Instruments ¢ Asian Collectables ® Watches, Pocket Watches
All Military Items ¢ Swords & Bayonets ¢ Old Toys ¢ Sports Cards
CALL US BEFORE YOU HAVE A TAG/ESTATE SALE.

WE WORK HARD TO GIVE YOU FAIR VALUE.

—
8 =0 Guy Ferraro
EXPERIENCE Owner
CT LICENSED WE MAKE

PRECIOUS HOUSE

METAL DEALER CALLS!!

U.S. GOVERNMENT WP& ha'f,thf

CERTIFIED APRAISER credentials to
OPEN WED'SAT 1 1 :30'5:00 accurate[y evaluate

WE BUY/APPRAISE APPTS AVAILABLE ANYTIME!! your property.

203-937-1233 » 785 West Main St » Branford, CT 06405
WE OFFER COMPLETE ESTATE REMOVAL SERVICES!!

www.atlantisantiquesintl.com

email: atlantisantiquesinti@icloud.com
OVER 10,000 SQUARE FEET OF INVENTORY FOR SALE!! *References upon request

WE WORK HARD TO GIVE YOU FAIR VALUE

$3$5995995995$9$59559$$

Adop

T,

adopted from Milford Animal Co

t A Pet: Missy

Missy is a 4-year-old female rottweiler mix. She weighs 66 pounds and has a medium
coat. She is spayed and has all her shots. Missy is sweet and affectionate. She loves
going out for walks and is getting more comfortable with her sit command. She can be

ntrol, located at 49 Silver Sands Parkway in Milford.

For more information, call 203-783-3279. Photo courtesy of Milford Animal Control.
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Obituaries

Full obituaries and pictures
(if provided) of the deceased
are on our website at www.
milford-orangetimes.com
and are published at no cost
to residents of Milford and
Orange.

Martin “Marty” Burke, 67, passed away
Tuesday, May
5, 2026, af-
ter a coura-
geous  Dbattle
with prostate
cancer. (West
| Haven  Fu-
neral Home)

fully on May
17th after re-
lentlessly and
courageously
battling mul-
tiple illness-
es for many
years. (Cody-
White Fu-
neral Home)

great-aunt,
and friend,
passed away
peacefully
§ surrounded
by the love
and prayers
of family
and friends.
(Cody -
White Fu-
neral Home)

Eileen Brldget Cohen, 75, passed away on
4 "y, May 8, 2026,

in M1lford
- Connecticut.
(Gregory F.
Doyle Fu-

Sheila Anne Del Monte, 74, of Milford,
CT, beloved
wife of Wal-
ter Del Monte
of 47 years,
passed away
on May 14,
2026. (Cody-
White Fu-
neral Home)

It is with heavy hearts, yet in peaceful
faith, that
we announce
the  passing
of  Patricia
M. DiSiero
on May 18,
2026.(Cody-
White Fu-
neral Home)

Joan L. Dowd, 81 of Milford, passed away
peacefully on
May 5, 2026,
while sur-
-l | rounded by her
Y, loving family
\ at her home in
Milford, CT.
(Cody-White
Funeral Home)

necticut, passed
away on April
5th, 2026, sur-
rounded by his
family. (Robert
E. Shure & Son
Funeral Home)

Louis Abrams Eagle, 86, of Orange, Con-  Beth-Ann Lepley Knobloch, of Mil-

ford, passed
away Sunday,
May 10, 2026.
(Gregory F.
Doyle Doyle
Funeral Home)

The family of Theodore Hamilton Good- Natalie Johnson Lang, 102 of Milford,

win sadly an-
nounces his
passing on
May 25, 2026,
at the age of
86.  (Gregory
F. Doyle Fu-
neral  Home)

Lorraine J ulla Hauck, age 78, of Milford,
beloved wife of
Warrell Hauck
for 35 years,
passed away at
home on Mon-
day May 11,
2026. (Gregory
F. Doyle Fu-
neral  Home)

passed away
peacefully  on
May 10, 2026,
in the pres-
ence of her be-
loved daughter.
(Cody- Whltg
Funeral Home

, of Milford, CT,

passed away
peacefully  on
Tuesday, May
12, 2026, sur-
rounded by his
loving fam-
ily. (Abriola
Parkview  Fu-
neral Home)

Frederick Jacob Hopkins, age 91, of Milford, =~ Gloria R Renner, age 98, of Milford, CT

beloved hus-
band of the late
Florence Lily
(Banta) Hop-
kins, entered
into peaceful
rest on May 1,
2026. (Greg-
ory F. Doyle
Funeral Home)

(formerly from
Glenview and
Rock Island,
IL) passed away
peacefully  at
home surround-
ed by her fam-
ily on Monday,
May 18th, 2026.
(Gregory F.
Doyle Funeral
Home)

MILFORD

Celeloraﬂng Life n
Milford and Orange fov

over 95 years!

S NGS)

Amanda Veccharelli
— Managing Partner

Our Difference is

Thomas J. Cody
— Funeral Director

Kevin W. Cody
— Funeral Director

David J. DeRubeis
— Funeral Director

Bethany German

— Funeral Director e Service

Jessica Moscato
— Funeral Director

Conor Stephenson
— Funeral Director

e Streaming Services

¢ Facilities e Location

e Fallen Hero Program
e Certified Life Planning/Funeral Director — Thomas Smith
e Sponsor of the Caring Network Aftercare Program

facilitated by Bridges Healthcare

Renate K. Eastman
— Office Manager
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107 NoxthiBroadiStreet:
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Anthony Salzillo, 94, of Milford, Connecti-
cut, beloved
husband of
the late Teresa
Salzillo, passed
away on
May 2, 2026.
(Cody-White
Funeral Home)

George Seresin, 97, passed away peaceful-
ly after a brief

’ " “  illness on Sat-
LS \ i urday, May 23,

- ; 2026, with his
: : w family by his
. | side. (Adzima
\% .| Funeral Home)

Michael D. Shepard, 65, of Orange, died
on May I1,
2026. Born in
New  Haven
on February 8,
1961, a son of
the late Duane
and Elizabeth
(Zabawar)
Shepard.
(West Haven
Funeral Home)

Duane Bradford Peter “Zeke” Solimeno

w passed away
' " suddenly and
unexpectantly

at his winter
home in Boyn-
ton Beach, FL
on May 10,
2026.  (West
Haven Fu-
neral Home)

Obituaries

B. Stewart, 86 of Milford, passed
away on May
2, 2026. Jim
worked at the
Southern CT
Gas Company
for 35 years.
(Gregory  F.
Doyle Fu-
neral Home)

James

Stephen Thompson, age 73, beloved husband
of 39 years to
Drue (Lewis)
Thompson, of
Milford  en-
tered peaceful
rest on Sunday,
May 17, 2026
surrounded by
his family at
home. (Greg-
ory F. Doyle
Funeral Home)

Mlchael N. Tutmo, Sr., 79, of Orange,
e - passed away

— peacefully

on May 35,
2026, while
surrounded
by his loving
family at his
home. (Cody-
White Fu-
neral Home)

Jim Weaver, age 87, beloved husband of 63
i & years to Lou-
ise  Weaver,
of Brooklyn,
NY, entered
into  eternal
rest on April
21, 2026, sur-
rounded by
his family at
his home in
Orange, CT.

TOWN OF ORANGE
Tax Collector’s Legal Notice

Per CGS 12-145, the first installment of the town tax on the 2025 Grand List of 1
October 2025 is due and payable on 1 July 2026. Payments received after 3 August 2026
are considered delinquent and are subject to the rate of 18% per annum, 1.5% per month,
$2.00 minimum, dating back to the original due date [CGS 12-146]. Motor Vehicle bills

are payable in one installment. Real Estate and Personal Property taxes are payable in two
installments with %2 due on 1 July 2026 and the second installment due on 1 Jan 2027. All
taxes may be paid in one installment. Bills will be mailed on or about 12 June 2026. We
DO NOT rebill for second installments. Your split tax bill has a January tax bill attached.
As owners of property, taxpayers are responsible to see that taxes are paid when due.
FAILURE TO RECEIVE A TAX BILL DOES NOT EXEMPT YOU FROM PAYMENT
OF ALL INTEREST CHARGES AND COLLECTION COSTS, per Connecticut General
Statutes 12-130, 12-148. Payments may be processed in person at the Town Tax Window
in Town Hall, 617 Orange Center Rd, Orange, CT, Monday-Friday except holidays from
8:30 a.m. -12 noon and 1:00 p.m. to 4:00 p.m. Bring your entire three-part tax bill if
you wish a receipt. A payment coupon or duplicate bill must accompany each payment.
There is a $0.50 per page copy fee charged for each duplicate bill requested within the
grace period, $5.00 thereafter. Payments by check or money order may be made by mail
or at the tax window. The payment receipt date posted is the USPS cancellation date on
the envelope. Only USPS cancellation dates or IRS approved Private Carrier Delivery
Services dates are considered valid. All other payments will be posted with our bill
received date. If a receipt is desired a self-addressed stamped envelope and your three-
part bill must be included with your payment. We do not accept CASH payments through
the mail, only at the tax window! Visa, Mastercard, Discover and American Express
branded Credit and Debit Card payments are accepted on-line or at the tax window or
by telephone (Interactive Voice Response) 203-902-0387 or E-check (On-line only).
Convenience fees apply. See the Town of Orange payment website for details. Town of
Orange - CT - Tax (orange-ctmybill.com) https://orange-ctmybill.com/#/
Payment in minor coinage [pennies or nickels] is limited to 25 cents or as acceptable to
the Tax Collector.
Thomas P. Hurley, Tax Collector

TOWN OF ORANGE: Legal Notice
Neighborhood Assistance Program

Pursuant to Section 12-632 of the Connecticut General Statutes the Board of Selectmen
of the Town of Orange will hold a Public Hearing on Wednesday, June 10, 2026, 7:00 p.m.
in the Lower-Level Meeting Room at the Town Hall, 617 Orange Center Road, Orange,
CT, to receive comments on an application received for the 2026 Neighborhood Assistance
Act Program which will be submitted to the State of Connecticut Department of Revenue
Service for funding consideration. The application is on file in the First Selectman’s Office
and may be reviewed between the hours of 8:30 a.m. and 4:30 p.m. Monday through
Friday. Written comments will be received at the First Selectman’s Office until 4:00
p-m., Wednesday, June 10, 2025. Thereafter comments should be presented at the public
hearing. The following application has been submitted to the Board of Selectmen:
New Haven Hebrew Day School - $150,000
Dated at Orange, CT this 14th day of May 2026.
Board of Selectmen, Town of Orange

FUNERAL HOME &
CREMATION SERVICE

Now Entrusted with the Smith Funeral Home families

Handicap

“Serving the Milford and surrounding
communities since 1950”°

203-874-5641

291 Bridgeport Avenue, Milford

US Route 1, Rte I-95 Exit 34, Right .2 Miles
Devon Center

www.gregoryfdoylefuneralhome.com

Accessible

“Our Family
Takes Care of Your
Family With
Compassion
& Dignity”

Directors:
Dorothy Doyle, Moriah Doyle Biritt,
Conan J. Doyle, Dody Doyle,
Andrea K. Blackwood

Gregory F Doyle (1918-2005),
Colleen Doyle Britt (1950-2010)

BEACHWOOD
FLORIST

325 NEW HAVEN AVE MILFORD, CT 06460
WWWBEACHWOODEFLORIST:.COM
203-878-3717

Where Every Petal Tells A Story
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JOIN THE

WE SERVE OVER WE HOST OVER INCLUDING
700+ 200+

: GROUPS
BUSINESSES EVENTS & MEETINGS WEEKLY
ACROSS THE REGION EACH YEAR

—— Connecling BUSINESSES. BUILDING COMMUNITY. DRIVING GROWTH. ——

From small business support to events, programs, and resources that make
a big impact—we’re here to help your business thrive.

The Miiford Regional Chamber of Commerce is where connections turn into opportunities.

MAKING AN IMPACT TOGETHER

O O 9 O O O

50+ 20+ LOBSTERROLL ~ RESTAURANT  MONTHLY

RIBBON BUSINESS SUMMER & MUSIC WEEK LUNCH
CUTTINGS AFTER HOURS CONCERTS FESTIVAL & LEARN
ANNUALLY EVENTS

Cig LT o

BUSINESS CONNECTS.
WANT TO LEARN MORE?

After July 1,
Come see us at our new location

at 764 Boston Post Road!
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@ milfordct.com 203-878-0681

VISIT US AT ‘ CALL US AT




